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PHOTOMOUNT STORY OF THE MONTH 


Both Of These Portraits Were 
Done by LILLIAN H. TASH 


Lewiston, Maine 


Lillian H. Tash 


this one in 1933 _. this one in 19 


and both were delivered in Gross Mounts 


hav elected from r a picture of a little child about seven months old, taken 
1933. She is a college girl, grown up and quite sophisticated. The later picture 
made in 195 J C € 0 picture were delivered in Gross folders, beca 


gn, quality and craftsma are beyond criticism 


| have enjoyed doing business with The Gro Photo Supply Company 
my studio having beer tablished in 1919. After aqraduating from 

th tudio to learn é ) ness from my mother who 

udio work. If after a Ty ria | und | d not want to be a 

to make the change. O rse did like ) C and have 

to the busines t might b terest to » to 10 at my mother, Dora 
received her ea training ve Stanle tudio in Lewiston. Frenk Stanley 

ars became famor r Stanley Steamer automobile, also manufacture 


Dry Plate whic ome the older photographers would remember 


| am proud pos C a Iver bowl! given as a rst prize by the New 
Photographers Associatior 928 f un 8x10 picture. Also a blue ribbon w 


ven in 1936 as a first pr 2 child's picture 


| consider it a privilege to have attended most of the New England Convention 
1d a few of the Nationa And it goe without saying that no convention wo 
omplete without The Gro Photo Supply Company 
LILLIAN #H TASH 
per On Owner, Dora Clark Tash Studio 
st, write us 


ustrated descriptive 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS * TOLEDO 12, OHIO 








Flattered, happy and proud 


John’s fancee had to have a photo of him before he 
' went into the service. He’s flattered. She’s happy. 
ASK FOR ; 
\nd the photographer's quite proud. And one of the 
principal reasons 1s Ansco Indiatone paper. Indiatone 
n S + O \ ields beautiful olive -black to soft brown blac k tones on 
direct development. It’s easy to handle in the 
: —_ a darkroom, thanks to a latitude that permits develop 
INDIATONE ment from 45 seconds to + minutes. Indiatone 
PAPER responds beautifully to toning, too! For top results, develop 
in \nsco Ardol Pre pared py velope ry laboratory- 
packaged for your protection. 


ANSCO, BINGHAMTON, N.Y. A DIVISION OF GENERAL ANILINE & FILM CORP, “FROM RESEARCH TO REALITY.” 





In Stereo Quality is Essential... 


and only Stereo REALIST can give you Top Quality in the 
world’s most complete Stereo Photographic System with 


the broadest range and greatest economy of operation 


ng, breathing THIRD 
DIMENSION vant 


\ 


ga REALIST 


( 


® 
stereo Realist 
The Camera That Sees The 
Sume As You 
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Professional Entered as second-class matter February 28, 1921, at the 
Photographer Post Office at Lorain, Ohio, under the Act of March 3, 1879. 


Office of publication: Lorain, Ohio. 
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Book Reviews 








We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











GE PROFESSIONAL 

W. Logan. 6x9, 16 s and 
$1.00 postpaid. Publishe John 
The excellent, well printed 
tentious little booklet are 
Logan’s ability 

is equally good and 

practical information in 

are neither new nor different 
but veterans with the camerc 
worth the price 


MB ANNUAL PHOTOGRAPHIC MARKET PLACE 
24 pages, not illustrated. Paper $1.00 
Maschke 

While this little booklet is good so far 
only 142 trade journals and other pub 
regularly in the market for photographs 

tion given for each is very clear and the 
worth its small price to anyone starting out 
is, unfortunately, far from complete. Since 


1951 we can only hope that future issue 


Stereo in the Studio 


By Russ Hansen 








This department, deliberately intended to 
awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to commercial stereo, avail- 
able markets and how to approach them, pric- 
ing, production and other studio problems. Cor- 
respondence and questions are invited. 











THIS MONTH’S COLUMN will attempt to outline some 
of the preliminary steps professional photographers may 
have to take before landing a substantial stereo 
account. Perhaps the following story about a company 
for which | did considerable stereo work will give you 
some helpful suggestions to draw from. 

The company referred to is The DoAll Company 
with headquarters at Des Plaines, Ill., and is a world 
wide distributor for heavy band saw machines and 
blades, capable of cutting anything. They have sales 
outlets in 26 foreign countries, and it was for them 
that the stereo project was undertaken. Space does 
not permit me to give a detailed account of the shoot 
ing data, cities, and factories included in this lengthy 
assignment. However, the meat of the story seems to 
center around the work done before | received the 
actual order. 

When | first got wind of DoAll’s contemplated 
stereo project, the whole thing appeared too big for 
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to get the BEST aye me " handle. After all, shooting interior factory shot 
in color, wasn't exactly my line of photography. Some 

at the best PRICE! how, baby portraits, and an occasional pases 
shot, didn’t particularly qualify me for a job of thi 
magnitude. From the standpoint of equipment alone | 
was strictly out in the cold. The program was briefly 
outlined to me as one requiring a quantity of huge 
reflectors, light extensions, and a number of assistants 
| had none of these 


Before formally approaching anyone connected with 
the company, | took some stereo practice shots in 
another factory, where | was known, and through sheer 
accident, came up with the shooting technique | have 
been using ever since on similar assignments This 
lofty, hazily lighted assembly plant photographed 
beautifully using only my tripod, Stereo Realist camera 
and #50-B flashbulbs in a detached flashgun. As | 


recall, the lens aperture, which will of course vary 


was set at F/ 8, on bulb and held for eight seconds 


This sample got me past the front door at DoAll 
but it seemed wise to take several shots in one of 
their plants before proceeding any farther, and per 
mission to do this was granted. | went right out to 


Contour Saws, DoAll’s saw blade manufacturer, became 





acquainted with the plant superintendent, and looked 
around the well-lighted factory. It suddenly dawned 
upon me that here | would be required to make time 
exposures with men in each picture, something | hadn’t 
considered when taking my eight-second, open flash 
sample shots 


Nevertheless, | refused to become panicky about 





it, set up the tripod, and camera, and readied my 


“PROFESSIONAL TIPS” flashgun. Then walked over to the employees in a 


chosen area, who were busy at several large machines 

on CHILD PHOTOGRAPHY and asked them to keep right on working, but to 
freeze” at their jobs, for a silent count of 10, when 

a 16-page (6x9) well-illustrated booklet by child | hollered 


‘ready Back at the camera, after rechecking 
specialist John W. Logan. Every page packed with 





everything, and flashgun in hand, | yelled “ready 
helpful advice enabling you to make better, more 


The workers responded like rofessional mode! 
salable pictures of youngsters ‘girded P pP seg 
and immediately froze at their jobs. |! opened the 


Only $1 00 postpaid shutter and counted out 1-2-3-4 banged the flash 


= m and quickly close the shutter The finished picture 
LOGAN S STUDIO proved that this procedure was the best method of 
COMMERCE AVE LONGVIEW, WASH insuring against body-movement in future stereo shots 


After taking a few more sample exposures, in other 





parts of the factory, | called it a day 


BYWORD OF THE PROFESSION! Apparently the results were satisfactory be 


| feel sure these sample slides, taken of scene 


company was acquainted with, plus the selling 
QUALITY of not having to use time-consuming, artificial 
ing arrangements, thereby creating a stir where 
EKTACHROME PROCESSING went in the plant, got me the job 
ANSCO COLOR PROCESSING | first showed the sample slides to Contour chief 
PHOT-O-CHROME Sparkling Color Prints ieee iat ebs aang. snidil Meek Aaioleial: ies tiie 
ANSCO SaLbe teens AND to DoAll’s executive manager. From here the slides 
EKTACHROME PROCESSING STATION moved up the ladder to the chairman of the board 
Write For Prices or Send Film: A. A. Wilkie. Then things really began to hum. | might 
add that all of these men are ardent camera enthus 
CLEVELAND COLOR SERVICE asts, and that DoAll maintain their own photographic 
3974 East I3!st Street department 
Dept. PP Cleveland 5, Ohio 


Notwithstanding they felt it expedient 


(Continued on Page 10 
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Pacemaker Speed Graphic 4 a Pacemaker Crown Graphic Century Graphic 


One of these 3 GREAT GRAPHIC 
cameras is just right for you ! 


Three brilliant camera styles to choose from PACEMAKER CROWN GRAPHIC. Perfect for 
Three cameras known the world over for versa 
tility, rugged dependability, and prize-winning 
performance. One of these cameras will be 
the choice of your lifetime .. . the perfect 
camera for you 

PACEMAKER SPEED GRAPHIC. America’s favor 
ite press and all-purpose camera, with every CENTURY GRAPHIC. Boasting many famous 
refinement of detail and quality . . . designed Graphic features. Lowest-priced Graphic cam 
to get great pictures in every field. Features era! A compact 2%4x3\% 
focal plane shutter with governed speeds to 
1/1000th; ground glass focus; built-in flash 
synchronization; selector switch for front or 
rear shutter; accessory coupled range-finder; » 
rising, shifting, tilting front; drop bed; Graflok hatin ldap alieaiataliaaialiat ita catia 


the photographer who does not require the 
high speed of the focal plane shutter. Ident 
cal in every other respect to the Speed 
Graphic, and available in the same three nega 


tive sizes, but lower in price 





marvel of efficiency 
with ground glass focus, fast shutter, Graflok 
back, built-in flash synchronization, coated 


culor-corrected F/4.5 lens. Easy to operate 


back for choice of sheet film, film pack, and the Century is designed to grow with your 


roll film. In three film sizes, 2Y%4x3%y, 3x4 skill. Only $109.50 complete. (Price subject 
and 4x5 to change.) 


AND HERE ARE THE ACCESSORIES THAT WILL MAKE IT EVEN MORE VERSATILE! 


+—~ 
| 


\ : 
oe ENLARGING 


FILM CHOICE wit ee era is practical and economica 
amera equipped w site with the new ¢ SRAFLARGER with 
unlimited. rim pac x Aristo Cold Light Conv 


crat 
era into enlar 


es 
“oy he un tilm holder 
atic for tast-action equences 

Roll Holder for econom cal 


f ver 
190 film Be ready or eve 


as retouching 


ure with a variety of 
picture 


4 4 
emulsions in Gr aflex-made holder i, 


ee Graflex, Inc., Dept. 52 
Rochester 8, N. Y 


GRAFLEX 


Fiucze Winning Cameras. 
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The 


YES! YOUR PRICES 


ARE FROZEN! 








THE FACTS ABOUT PRICE CONTROLS 


BY CHARLES ABEL, A.R.P.S., HON.M.PHOTOG. 


MANY PHOTOGRAPHERS apparently do not 
their should in addition 
be filed as required by the Office of Price Stabiliza 
tion 


realize 


that prices are “frozen’’ and 
From innumerable letters, telegrams and even long 
distance calls to my office it seems that two completely 
trouble: 1) that 


professional photography as such is exempt from price 


wrong impressions are causing the 


control; 2) establishments 
($50,000.00 or 


mentioned) per 


that all doing a small gross 


business less is the most often 


true but 


figure 
Neither is 
take 


authoritative 


year, are exempt 


so that readers 


it, and | 


would not have to my word for 


might have an statement in 


O.P.S 


letter 


writing, | have been 
May |. | 
June 26 


Trades 


communicating with the 
since 
dated 


Service 


now quote the following from a 
signed by Max lL Chief, 
Branch, O.P.S. Had it arrived a 
could have published in 
Charles Abel 
“Ceiling Price Requlation 34, 
1951, applies 
exempted by that regulation or other regulation issued 
by the Office of Price 


services of photographers have not been so exempted 


Feinberg, 
few 


days sooner, it been last 


month's issue 


effective May 16, 


to all services, except those specifically 


Stabilization. Charges for 


and are, therefore, 
Price Regulation 34 
the highest 


subject to the provisions of Ceiling 
Such 


which a 


charges may not exceed 


prices for service was sold or 
offered for sale to a purchaser of the same class during 
period December 19, 1950 
18 of the regulation also pro 
seller of a must prepare and 
District Office of the Office of Price 


Stabilization a statement of the prices charged for each 


the base 
1951, inclusive 
vides that the 
file with the 


to January 25 
Section 


service 


service sold or offered for sale during the base period 
20 of the 


ceiling prices 


Section tregutation provides that an adjust 


ment of may be granted in the event 


of severe financial hardship. Applications for adjust 


ment may be 


Revised Price 


filed pursuant to the provisions of 
Procedural 


this 


Regulation 1 


Now, what does mean to you as a profes 


sional photographer, and what are 
under the 


your responsibilities 


regulation, if any? 
1. You photographs 


highest 


cannot charge more for your 


or your photographic than the 


LATE A | 


CUT FILM HOLDERS 
EME EA 


services price 


you charged for any particular size or style of photo 
graph, or service, 
December 19, 1950 and January 25, 1951. 


2. You must at 


for any particular type of between 


once file your entire price 


list, 
on the basis of whatever may have been your highest 


scale of prices, hourly rate or “per job’ rate, between 
December 19, 1950 and January 25, 1951, with the 
District Office of the O.P.S. for your city. It is enough 
to mail one copy, with a brief letter stating that you 
with C.P.R.34, 
copy for 


are filing 
but be 
own 
O.P.S 


local 


your prices in accordance 


particular to keep a carbon your 


records. 
District 


If you do not know the 
Office for 


or chamber 


location of the 


your community, call your 


newspaper of commerce or 
They will 
3. if 


prices to the 


industry 


know the address. 
back 


attempt to 


you are compelled to “roll 


don't 


your 


base period, secure 


an adjustment unless 


doubt 


business 


you 
that 


can legally prove beyond 


a shadow of such a reduction will put 


you out of and unless you are prepared to 
red 


and delay. 


go through a staggering amount of tape, filling 


out of forms, correspondence You will be 


wasting your 
4. Don't get the 


time. 

idea 
vorying prices for your photographs or service, depend 
and the 


that because you charged 


ing on quantity, size of customer or account 
The 
charged let 


that 


like, you can raise any of those prices. 
that 


mere fact 


you, as a portrait 
$15.00 for 


highest 


photographer, 


me say one print does not 


that 


mean 


was your price’ for particular size and 


style if you selling it at the 
$60.00 for a dozen 


a commercial or 


were same time at 
And by the same token if you, as 
illustrative photographer, charged one 
agency $100.00 for an trade 
journal $500.00 
magazine 


“highest 


illustration to use in a 


advertisement and another agency 


for an_ illustration to run in a_ national 


advertisement, you cannot say that 
$500.00 and 
using arbitrary 
That's 


class 


your 


price’ was charge 


(| am 


everyone accordingly 


figures, of course, merely for 


example.) where the phrase “a 


That 


purchaser of 
and | 
belonging to 


the same comes in. phrase means, 


quote from the regulation: ‘‘a purchaser 
the same price class, that is, to a group of purchasers 
to whom it was your established practice in the base 
period to supply or 
at a particular price. 

5. If you want 


send your 


offer to supply the same service 


the whole sad story, when you 
the O.P.S. District Office for 
C.P.R.34 and, should 


ask also 


price list to 


filing, ask them for a copy of 


you feel that an adjustment is warranted, 


Revised Price Procedural Regulation 1 


didn’t 


for a copy of 


but don’t say | warn you 
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“Nice doggie a” when you use 
«oe G-E Photoflash: 








Flashed by 
George Vollmer, 
Los Angeles 





When Pal won't pose—your answer is General Electric 
Photoflash. For G-E flash bulbs have the punch of light 
to stop action, catch him at the right, and otherwise 
elusive, moment. 


G-E Photoflash makes for real quality prints, too, be- 
cause you can stop down for the full detail so demanded 
in animal shots. 


For tough shots—use G-E Photoflash in the studio and No. 6 


on location, as so many photographers do. Focal-plane 


Remember, there's a G-E lamp for every photographic purpose 


GENERAL @@ ELECTRIC 
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Stereo in the Studio 
No Extra Overhead ili Hone 


No Added Investment | “"""""""* 


to hire the services of an “experienced” stereo photo 
grapher for this important work 

“Sounds good,” you say. Well, it is The preceding paragraphs should give you a 
good — and true besides Many photo- rough idea as to what you may have to go through 
graphers make enough profit on such when dealing with larger, potential, stereo accounts, and 
sidelines as oils On canvas, miniatures rid ncaa aie let nigiicaltag ai Matai italia 

’ U 

and similar specialties to pay their 
rent and much of their other overhead. 


nique, as described and used throughout the entire 
project of about 2,000 shots, will be a welcome point 
to bring up when soliciting stereo work 
What's more you don't even do the DoAll’s foreign sales outlets have reported con 
le > tere the 2re > 
work yourself. You take the orders and siderable customer axe in the stereo sales kits, 
. each comprised of about 30 slides and a Stereo Realist 
send them to us. All you do is add an rs a eee 
é viewer, all assembled in an attractive carrying case 
your profit and take the money. What 


ld b 5 Many of these offices have since ordered their own 
could be sweeter 


Stereo Realist equipment, in spite of the high export 
license required, to supplement the original shipment 
Write for our illustrated OES ES Thee eee Ss emery 

price list today Bill Anderson, Contour’s chief engineer, recently 
made a business trip to Europe and reported that the 
THE WALTER GAEHLER co. stereo kit, made up of slides showing DoAll’s manu 
facturing methods, band saw machines, etc., was the 


104 South State St Syracuse 2, N. Y highlight of many conferences In fact, when he 








stopped in Sweden, the Swedes were so intrigued with 


the whole stereo idea, American style, they tried to 
Make Money... buy Bill’s camera, viewer, and flash attachment. His 





only objection to the stereo program was that in 
Save CMUCUIS ! dividual viewers posed a problem whenever he tried 


to show DoAIl's slides to a group 


This objection, it is hoped, will be overcome in 


the near future when the newly developed stereo table 





model units are placed on the market. | have made 
several demonstrations with an early model stereo 


screen projector, but with negative results. Somehow 

VEU TODAY a eee Smee ee® this projector's reflected image was dull; it did not 
STATES SMELTING & REFINING co. iad ee ; 

= 615 VICTORY ST. * LIMA, OHIO have the vivid brightness which a hand-held Stereo 





Realist viewer offered. Also, some objections were 
2 voiced that the projector and screen, plus handing 
Draw Track Backgrounds 
out polarized glasses to everyone, and the necessity 
7—Different Settings In—1 
9 for showing sales slides in a well darkened room, was 
a time-consuming proposition that prospective custom 
ers might not welcome. However, | do feel that a 


stereo projector, capable of throwing a brilliant image 
wanted 
CAMDEN ARTCRAFT CO. SSN For wall 


NI 


N. Wacker Dr., Chicago 6 only $16 From what | have observed, stereo’s main function 


has a definite place in possibly larger organizations 





in the business world is to enable the salesman to 
arouse, and hold, a customer's attention, or whet his 
appetite for more information. Visual selling, accom 
panied by the oral presentation of pertinent facts about 
the product, is a modern, thorough, method of soliciting 
business. Professional photographers have been selling 
themselves to the public in much the same manner for 
years, and the time now seems right for them to 


promote stereo selling among their many commercial 
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for those who are looking for ready-to- 
use photo-chemicals to save weighing 
and mixing. 

J 








JIFFIX®, a quick acid-hardening fixing 


bath,: comes in economy-size bottles. 


You will also save time with our prepared 
and easily soluble developers: 


PICTONE® universal film and paper developer 
CONTRATONE® high-contrast film developer 
SOFTONE® film developer for soft tones 
ULTRATONE® fine grain film developer 











ging ap RE ea Whether you prefer prepared chemicals 
OU or wish to mix the individual ingredients 
Seat tee MNS Rae emer u eae gk according to your own formula for spe- 

26, which you may wish to attend cial effects, you will find the right prod- 


vu have not received this bulletin 


free copy today! ucts in our complete line. 


t shows remarkable photos of Aspen 














M | ' 
Viay we send \ j r teratur 


y 


A_i! 1 j 1 1! 
Mallinckrodt photo-chemicals ¢ 


e on 








<M yvodt, 


MALLINCKRODT CHEMICAL WORKS 

Mallinckrodt St., St. Lovis 7, Mo. 72 Gold St., New York 8, N. Y. 
CHICAGO * CINCINNATI *CLEVELAND*LOS ANGELES*MONTREAL® PHILADELPHIA® SAN FRANCISCO 
Manufacturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 
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HAVE YOU A 


BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we want to publish one 
genuinely exceptional photograph. 


IT WILL BE featured like the Blue Ribbon 
Photograph in this issue so that, if he 
wishes, the maker may secure added 
local publicity by displaying the original 
and the Blue Ribbon reproduction in 
his show window or case. 


WE WILL PAY $25.00 cash for each photograph 
selected and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award Winning 
and the 


their use 


photographs will be returned 
makers will retain all other rights to 


future sale 


THESE SIMPLE RULES must be followed 


1. Any reader of THE 
GRAPHER 


PROFESSIONAL 


compete 


PHOTO 


may 


No one may submit more than three photo 


graphs 
Entrie must not 
exhibited 


have been published or 


before 
Entries 


must be black-and-white, 


unmounted and mailed flat 


8x10 or 
larger Please use 
photomailers 

Any subject e 


igible 
illustration or 


portraiture, commercial, 
fashion 


Blue 
for 12 


whatever 


Ribbon winners may not compete again 


months; Honorable Mention winners 


are urged to try again 
Address all entries to 
THE PROFESSIONAL 


Caxton 


Blue Ribbon Contest, 
PHOTOGRAPHER, 519 
15, Ohio 


CLOSING DATE is September 15, 1951. 


Bidg., Cleveland 


FROM ENTRIES RECEIVED between June 


15 the 


16 and 
select Blue Ribbon 
December 


September udges will 


Photographs for November 


and Jan 


ON-WINNING entries will be returned as 


contest has been judged; winning photo 
as soon as halftones have been made for 
ith; checks will be mailed immediately 


the judging 


LET’S HAVE YOUR ENTRY 
—NOW! 


accounts 
Next 
stereo 


month's column will outline a program for 


candid weddings, a simple way to catch all 


the beauty and color of 


In the 


your customers’ weddings 


meantime, | will appreciate hearing from our 
readers who are already profitably using stereo. Some 
first to tell their 


this is 


may feel reluctant at others of 


activities, but remember, a big 
nearest competitor may well be a thousand miles 


Then 


country and 
your 
away too, someone else’s ideas may be of 
future benefit to you. Again, please let me hear from 
professional photographers in the field. The more ideas 


we can exchange, the 


more there will be for all of us! 


‘Tis Here, Maybe! 








The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











HM More photographers who have left to 
Charles W. Sick, 
Robert Barndt, Jr., 
Tribune-Democrat; Franklin D. 
(Mass.) Standard-Times 


News-Observer 


press 
the armed 


enter 
forces San Diego (Calif.) 
(Pa.) 
Cod 
Raleigh (N.C.) 
(Fla.) Herald 


Globe-Democrat 


Union-Tribune Johnstown 
Campbell, 


David Murray, 


Cape 


Norman, Sarasota 


Briggs, St 


John 


Tribune, and Robert Louis 


@ Charles D 
school photography who conducted an extensive busi 
died on May 13. He had 


Rochester for 14 years 


Lockridge, Rochester, Ind., specialist in 


ness all over the mid-west 


been a photographer in 
with his 


high speed camera which, in connection with a system 


and 


in connection school work had perfected a 


he devised, greatly simplified his work. Eventually. he 


had to set up an additional laboratory in northeast 


Rochester to handle his processing and finishing 
BH two well-known commercial and _ illustrative 
Kelly R. 
their activities in the 


122 W. Hubbard Street 


photo 


graphers of Chicago Powell and Elmer 


Engquist have combined new 
firm of Powell-Engquist, Inc., at 
that city 

B William S. Russell, photographer for the U. S. Bur 
Boulder City, Nev 
died there of a heart attack on May 14. His body was 


Wash., for 


eau of Reclamation, stationed at 


shipped to Spokane burial in the family 


plot there 


@ in a trial examiner's initial decision filed with the 
Federal Trade Commission in May, Leroy Miller, trading 
as the Master 
cited for 


photographic 


Copying Studio, Philadelphia, has been 


using deceptive methods in the sale of 


enlargements and picture’ frames The 


The 
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and amateur 


views banquets, col 


speed lens 
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of film 
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f 


9 eliminate stripping 
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16mm cameras 


GOERZ C-DOGMAR F4.5, 


the movie lens for long d distan 
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Chilcote Master Mountings 
display your portraits to per- 
fection! Why risk sales when 
you know Chilcote products 
inject that extra appeal which 
means greater profit? Albums, 
easels, folders, portrait frames 
of outstanding superiority 


Are you receiving our new publica 
tron, "MOUNTING SALES"? You! 
enjoy it Write for o copy todoy aaa 


The CHILCOTE CO. 


2140 SUPERIOR AVE., CLEVELAND 14, OHIO 


Send for full information and latest catalog 








Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent in the 
finest halftone reproductions that money can 
buy of any photographic annual published. 
A complete index for the year is bound in the 


December issue 


ee 
Handsome Binders 


covered in blue simulated leather are now 
available for only $2.25 postpaid. Takes only 
a moment to slip in the latest issue; it may be 
as quickly removed at any time; all issues open 


flat. Better send your check today 


Charles Abel Incorporated 


519 Caxton Bidg. 


Cleveland 15, Ohio 








DRY MOUNT PHOTOS 
5 TIMES FASTER! 


WITH NEW IMPROVED 


FOTOFLAT 


DRY MOUNTING TISSUE 
Write for samples. 
SEAL, INCORPORATED 
SHELTON, CONN. 


methods objected to, detailed in the original order 
appear to be identical with those concerning which 
the F.T.C. has successfully taken action on many past 
occasions with respect to other firms around the 
country 


H Joseph Smith, photo supply dealer of 735 Fulton 
St., Brooklyn 17, N. Y., and long one of the best 
known specialists in used lenses in the country, just 
recently passed his 80th birthday. His name is familiar 
to all those who follow our classified advertising 
department, in which his bargains have been listed 
every issue for more years than we like to think 
about 


@ We were sorry to read the other day of the death 
of Charles G. Willoughby, founder and for many 
years the active head of the largest photo supply 
store in this country perhaps in the world, Wil 
loughby’s at 110 W. 32nd St., New York City. Eighty 
four at the time of his death, he had been ill for 
some time, and finally passed away on the night of 
June 8 in his suite in the Hotel Ansonia, New York 
Mr. Willoughby was one of the pioneers in the type 
of employee relationship which has become more or 
less common among large concerns today and for years 
Willoughby’s, long headed by Joseph Dombroff, has 
been owned by many of his original associates 


@ it isn’t often that metropolitan newspapers, with 
their large photographic staffs, have occasion to call 
in outside photographers to fill in or substitute, but 
Dorothy Domino, portrait photographer of Cleveland's 
sizable suburb of Lakewood, found herself greatly 
thrilled when the society editor of the Cleveland Plain 
Dealer asked her to take the place of their society 
photographer, while he was on a trip to Europe. Miss 
Domino lost a lot of June weddings as a result but 


felt she was well repaid by the unusual experience 


we Charles J. Neick, 79, who worked in various Mil 
waukee studios until he retired some 15 years ago 


died on June 7 in hospital there after a brief illness 


@ john H Greenhalgh of Los Angeles, 77, long retired 
from photography and a veteran of the Spanish 
American War, died at his home in that city on June 4 


B On May 22 fellow staff members of New York's 
famed Metropolitan Museum of Art celebrated the 
commencement of Edward J. Milla’s 51st year of 
service with the Museum. He joined their photographic 
department in 1902, just eight years after it had 
been set up by the late Charles N. Balliard. He 
retired the following year and was succeeded by 
his assistant William J. Bedell, whereupon Milla who 
had started as ‘‘door boy’’ moved up to the assistant’s 
position. When the latter retired in 1918 Mr. Milla 
became chief photographer. Today he heads a staff 
of nine, has 400,000 negatives on file and adds thous 


ands more each year. The celebration consisted of a 
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TAYLOR- CONSTANT TEMPERATURE WATER 


for Film Processing 


HOBSON I ct : — 
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This month’s cover illustration is from an Ekta 
chrome by John Rawlings of New York City 
see page 20 for a story about him and repro 
ductions of a number of his equally exceptional 
black-and-white photographs. The cover plates 
come to us by courtesy of the American Enka 
Corporation, New York City, and occupied the 
greater portion of a full page advertisement in 
The New Yorker magazine. The Townley dress, 
designed by Claire McCardell, is made of 
Stonecutter tissue faille, one of many beautiful 
fabrics woven with Enka Rayon yarn. The Carl 
Reimers Company, Inc., of New York City, are 
American Enka’s advertising agency 


staff party marking the opening of a pictorial review 
of his career, called “Up at the Photographer's’ and 
on display to the public through June 2. He was 
presented with a silver tray and a check in the exact 
amount of the salary he received in 1902 


ERTLER PHOTO EQUIPMENT 


113 St. Clair Ave. N.E. Cleveland 14, Ohio 


a Garry E. Pardee, member of the Los Angeles Mirror 
photographic staff, was killed in a traffic crash near 


Fontana, Calif., on the morning of May 19. He was 











only 19, and was returning to his home about 7:00 


A. M. after having turned in photographs made on 


two assignments. He apparently fell asleep ot the 
SAVE FILM ..... | veo bis 
REDUCE COSTS! [5 or eo 
e 


N. Y., since 1944 when he left the photographic staff 
of the New York Times after 14 years with that paper, 
MAKE 4 EXPOSURES died on May 26 in Bellevue Hospital, New York, 
after a four-month illness. His news pictures had won 
ON 5x7 FILM... Se P 
numerous awards 
With KEITH 4 way back. Made @ Ernest E. Pettengill, for 15 years owner of the Petten 
to fit any 5x7 camera or gill studio, New Bedford, Mass., which he later sold 
adapted to fit any 8x10 to Richard Worsley, died at his home in that city on 
I May 28, aged 65, after a long illness. Before entering 
pack. portrait photography he was first a dealer for five 
e years and then a photo-finisher for eight 


SUPPLY LIMITED! @ The 1951 Chicago International Exhibition of Photo 


; graphy will be held in the Museum of Science and 
Order Now! Price $50.00 

Industry from October 20 to November 18, the closing 
date being September 29. For entry forms write Mrs. 
Loren M. Root, Sec., 7007 Sheridan Road, Chicago 26 


GARDEN & WILLIAMS H Gene Smith, photographer of Raymondville, Texas, 


3266 WEST PICO BLVD. was recently elected mayor of that city. Naturally he 
LOS ANGELES 19, CALIF could hardly photograph his own swearing-in ceremony, 
but that was all right too. His son did the job 


F.O.B. Los Angeles. State 


ze and make of camera. 
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y | READ WHAT WELL-KNOWN 
MASTER PHOTOGRAPHERS SAY: 


“lL wouldn't operate a studio without 
one.” 


Arthur P. Summers, M/ Photographer 
Springfield, Mo 


“It sure is a honey.”’ 


Mel Thurman, M/ Photographer 
Abilene, Texas 


“With it | can retouch, without it, 
cannot.”’ 
Sam Fausett, M/Photographer 
Conway, Arkansas 


NEW 
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> Fastesr, smoothest retouching— 
retains natural skin texture. 


senting 


Etching easily done with smooth, 


List Price precise strokes. 


$245 


FOB Denver 


You pay for an Adams Re- 
touching Machine in lost 
time even though you never 
own one. 


Turn retouching losses to profits! Investigate 
this profitable machine TODAY. Write for our 
pamphlet “How to Retouch With the Adams 
Retouching Machine.” 
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The Editor's Commentary: 


Be glad you live in\the U. S.! The current British budget proposes a tax 
on photographic portraits. The Institute of British Photographers have gone 
violently to bat in objeetion, but the Chancellor of the Exchequer expects 
such a tax to raise a milkion pounds yearly, a sum their Socialist govern- 
ment is not likely to relinquish easily. Fortunately our own Congress, 
though eagerly watching ahl new taxes devised anywhere in the British Com- 
monwealth, has not seen fit\to include this in its current list of proposed 
new taxes. 








Some time ago I took iss (and still do) with the 1948 (the latest) re- 
port of the Bureau of the Cens\s. They have only uncovered a total of 14,712 
portrait and commercial establishments, at least 5,000 less than my own 
records indicate. However they do disclose Some interesting data. Those 
14,712 studios did a gross busingss of $212 million, which means that the ac- 
tual gross is nearer $300 million. There were 11,058 individually owned 
establishments, 2,422 were partnerships and only 1,228 were corporations. 
In terms of employed individuals there were 14,410 active proprietors and 
27,609 employees. Now here's proof of my long-time claim that photography 
is truly small business in contrast\ to the Federal government's definition 
of "a small business" as one doing }%1 million or lesSS gross annually, or 
employing less than 100 people. The vast majority of those 14,712 employ 
less than 10 (my considered opinion is that the average studio staff con- 
sists of the owner, his wife and one adgsiStant). The Census Shows only 308 
employing 10 to 19, 111 employing 20 to\49, 32 with 50 to 99 employees, and 
exactly three with more than 100 employees. As for the 5,000 establishments 


I claim the Census has overlooked, I doubt if any employ 10 people, includ- 
ing the owners. a, 





Many of my readers will remember that, \while I was Executive Manager of 
the P. A. of A., I highly recommended the "Green River" license ordinance 
(so called because it originated in Green River, Wyo. which made coupon 
Solicitation extremely difficult because under it the practice of "going 
in and upon private residences" by Solicitors and transient vendors of all 
kinds was declared_a misdemeanor. Though upheld by the U. S. Circuit Court 
of Appeals in the 1930's and a review refused by the U. S. Supreme Court in 
1937 that ordinance, in force inmany cities, ha§& been fought on and off ever 
Since. In June this year, however, a similar ordinance in effect in Alex- 
andria, La., finally did reach the Supreme Court\and has been upheld. While 
it will hurt many upright business concerns because it affects all types of 
house-to-house solicitation, so far as it helps to stop the sale of photo- 
graph coupons (few of which in my experience can be called legitimate) I am 
pleased as many Studio owners are going to be. I have copies of the Green 
River ordinance, by the way, if any reader wants ome. Speaking of ordin- 
ances, one of the most comprehensive and court-proof ever written was omit- 
ted from the P. A. of A.'s much-touted booklet Focusing on Ethics because one 
member of the Board had representatives in so many cit\ies in his state that 
he feared the expense of paying license fees for all of them would put him 
out of business. I suggested the inclusion of this ordinance in the second 
edition of the booklet (the ordinance had not been avaihable when the first 
edition was printed) because I thought all members showld know about it, 
but in Spite of my vehement protests it was kept out. I cansupply that, too, 
to all who want it. 
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RAWLINGS 


ASHTO 


One of several illustrations 
made for the famed diamond 
house of Harry Winston, Inc., 
New York 





THE “RAWLINGS” TOUCH 
By Marion Harris 


THE SIGNATURE ‘‘Rawlings’’ under a photograph may well be considered an 
abbreviation for ‘creative fashion photography.’’ To those who have followed the 
trend in fashion photography with a critical eye, the signature is completely 
unnecessary. All you need look for in order to recognize a Rawlings picture are 
these qualities — subtle color harmony, inevitable composition, natural lighting and 
perfect conformity between models and accessories. If all these elements are present, 
ulmost certainly Rawlings made the photograph. 

The workshop where these beautiful fashion pictures originate is as aseptically 
clean as the operating room of a leading hospital. The studio is really a fashion 
photographer's dream. But unlike dreams in popular songs, this one didn't come 
true overnight. The building is on East 55th Street in New York and it was once 
a stable. When Rawlings discovered it, the top floor was completely closed in. 
After having received permission from the city building authorities, he proceeded 
to knock out a large section of the roof and build on above the building a very 
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Both the picture opposite and the one above were photographed for VOGUE. Note, in the 
photograph at the left, how the pattern of light on the rear wall gives depth to the compo- 
sition and adds to its third-dimensional effect, while, in the one above, the model is in 
full relief despite what could have been a most confusing background. 





RAWLINGS 


Two striking examples of high-key lighting by Mr. Rawlings, photographs as notable 


for their compositional treatment as for their total lack of sharp contrast. 





large two-sided slanting skylight. 

To gain access to the studio, you walk 
through a large antique shop. In the rear is 
an alcove that looks 


like a small room. It 


has a settee, a couple of oil paintings on 


the walls and a lamp or two. This is the 
elevator. Slowly it rises to the fifth floor 
where you emerge in a blaze of whiteness. 
The walls are partly whitewashed brick, 


partly white shutters. This snowy appearance 
































RAWLINGS 


grows even more pronounced and dazzling Rawlings makes his photographs in what 


when you enter the studio. appears to be a mile-high room with a slanted 





ceiling of glass. The walls are freshly white- 
washed and the floor is white tile, such as 
is used on the bottom of a swimming pool 
— this for reflection and to reduce the fire 
hazard (models running around in large 


bouffant tulle evening gowns, cigarettes at 


hand, etc.). Only the camera equipment and 
lights that stand around make it clear that 
beauty is the purpose of the room — not 
surgery. The daylight that pours so lavishly 
into the studio is the single light source that 
Rawlings prefers for all his photographs. This 
back-to-nature movement began after he had 
spent several years searching for a lighting 
technique that would gratify his desire for 
a soft natural effect. He had never been 
satisfied with the results he achieved with 
traditional lighting equipment, although he 
had tried every type, strength and number. 
He felt that the numerous powerful lights, 
instead of the photographer, were taking 
charge of the sitting. 


By building a studio where he could 
take advantage of natural light, he succeeded 
in achieving an effect that seemed new, but 
was actually as old as photography itself. 
Today Rawlings uses artificial light only when 
he can‘t avoid it, meaning that the weather 
won't permit and the deadline won't wait. 
This natural light is controlled with the same 
care as other photographers use in placing 
an edge light here, or a hair light there. 
Rawlings directs the daylight by means of 
scrims which he employs to soften the light 
in one place and let it blaze down in other 
spots where intense light is desired. The all- 
over whiteness serves as reflected light and 
general illumination. 


In this brilliant studio, John Rawlings 
shoots the beautiful color and black-and-white 
photographs that have given him such a great 
reputation. The bulk of his work is in color, 
and the bulk of the color is Ektachrome. 
Instead of the professional photographer's 
usual reason for preferring Ektachrome — 
the fact that it can be processed in the 
studio — Mr. Rawlings uses it because he 
likes the way it reproduces color. He does 
not have it processed in his own studio. He 
sends all his Ektachromes out to a profes- 
sional processing service. The undeveloped 
film he sends out before 5:00 P. M. is back 
in his studio, fully processed, by 10:00 A. M. 
the next morning. Mr. Rawlings is so certain 
the processor is an expert that he said, “If 





RAWLINGS 


On the opposite page Mr. Rawlings exhibits his equal 
facility with low-key lighting, again without contrast 
for there is hardly a solid black in the picture. The 
objects on the desk, the painting on the wall, are all 
necessary to the composition yet just sufficiently out 
of focus to subordinate themselves to the boy, while 
the paneling and shelves in the rear kelp give life 
to the background. Note in the photograph above how 
the “feel” of the fur has been retained despite a 
considerable reduction. The one below was phofo- 
graphed for VOGUE — “) The Conde’ Nast Publications, 
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RAWLINGS 


; ; : Reprinted from October 15, 1949 VOGUE. 
there’s something wrong with the color, it 


: - Copyright, 1949, The Conde’ Nast Publica- 
means that | made a mistake! ens, tac 


To insure that he doesn‘t make a 
mistake, but gets the most out of a sitting in 
expression, pose and color, Rawlings shoots 


anywhere from fifteen to twenty transparen- 


cies on every sitting. He usually uses 8x10 
film although he has done fashion work for 
Vogue with a Rolleiflex. 











Reprinted from October 15, 1949 VOGUE. 
Copyright, 1949, The Conde’ Nast Publica- 
tions, Inc. 


Rawlings, as a matter of fact, always 
prefers a large negative to a small one in 


spite of the fact that he also enjoys working 





a little camera. Sometimes he even 
switches to the Rollei for fun when he 
doing a sitting in the studio. But when he’s 
had his fun and made some Rollei shots, he 
goes right back to the 8x10 camera. Even 


(Turn to Page 48) 





AUGUST 
Blue Ribbon Photograph 


By 
Paul Mohr, Chillicothe, Ohio 





Honorable 
Mentions 


“Oops” 

By 

Willis W. Cook 
Huntington, 
W. Va. 


By the 
Bradley Studio, 


Manistique, 
Mich. 











THREE LIGHTS 
flood at the 


were used for this 


portrait: a 
flood at the 


large 


right, a smaller right rear 


and a spot at the left rear, placed high; plus a small 
placed behind the 
background. Exposure 
Ortho-X, 


print is a 


light in a reflector sitter to illumi 


nate the data are not available 
but the material was 
n DK-50 and the 


developed for two minutes in 


developed five minutes 


projection on Indiatone, 


D-52, one-to-one 


IT IS GOOD to see a 


occasionally but it 


three-quarter length portrait 


is regrettable that while our camera 


man had a basically good pose and composition, he 


slipped up on its execution 


First the lighting, which been 


If we are correct the main 


appears to have 


planned for a ‘short’ light 


source light was too low, and turned too directly on 


the subject, causing the 


forehead 


spotty and angular 
Also, had the 


lighting 


on the 


main source been 


pulled a little farther away it would not have built up 
beside the 
cheek 


the highlight corner of the mouth which 


gives the such a bulging appearance 


The wrinkles in the coat have been accentuated 


again by the main source light to the point 


where they are very disturbing. Buttoning the top 





button of the coat would have helped; the sleeve and 
both have and 
them 


coat should been smoothed out then 


the light on should have been toned down by 


the interposition of a head screen always a handy 


thing to have in the camera room 


The hands are in a beautiful key of light but are 
so close to the edge of the picture that they carry the 
The one hand is 


eye clear out of the composition 


lens 


badly distorted, apparently due to the use of a 


of too short focal length because the far edge of the 
chair-back seems to be similarly distorted. As it stands 
distorted 


framed on the 


and momentarily overlooking the 
had been 
bring the left 


hand f 
the picture ground-glass to 


side of the picture space closer to the 


shoulder (cutting out most of the chair-back) and leav 
between the distorted hand and the 


addition the 


ing more 
side, 
dropped 


space 


right and if in whole picture had 


been to eliminate the too-prominent button 


and pocket-edge at the bottom, allowing that much 


more room at the top, the composition would have 


been greatly improved 


Another to draw the sitter’s 
hand 


composition, ones 


solution would be 
arm backward 
Then, 


from the 


right under 


his right 


and place his left 
wrist viewing the 


eye would travel face down the right arm 
and back to the face. The altered 


pose would avoid the distorted hand and at the same 


over to the left 


time remove most of the annoying wrinkles 


Other 
have said takes care of the most serious faults 
that the 


points could also be what we 


Before 
processing 


raised, but 


we close we want to emphasize 


was well handled and the tone of the print is beavtiful 
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“A PORTRAIT BY SEAWELL” 
By Rosemary Lick Burdge 


“I'M GOING to have my picture taken!’’ These are words usually filled with 
enthusiasm and happy anticipation, for each person who says them is half-fearful 
and highly expectant that this will be the portrait which will reveal some secret 
personality facet for all to see and instantly acclaim. 

And when the proofs are shown, only the photographer knows by the expression 
on his client's face whether or not he has risen to those glorious, anticipated heights, 
or has only succeeded in shocking his client by emphasizing physical imperfections 
of which he was not before conscious. Too often that excited announcement about 
the appointment for pictures turns into a jaunty threat of suicide ‘‘if that camera is 
really telling the truth!’ 

What is the truth about portraiture? Does the camera lie or not? If the camera 
cannot lie, then can it flatter? Should it flatter, or should it be completely realistic? 
What about the clients who want glamour and those who say they aren’‘t the 


RUPERT HUGHES, Author 


SEAWELL 











GABY ANDRE, 
French Actress 


SEAWELL 


glamourous type and won't sit if they are to 
be in the least bit glorified? Should clients 
have what they want or what the photo- 
grapher thinks they should have? 

What can a professional photographer 
really deduce from all the baffling questions 
that arise about his portrait business? What 
course can he decide upon when one day he 
thrills a client beyond expectations with his 
photography, and the day another 
client is so disappointed in his proofs he 
wants his deposit back? 

That one little sentence, ‘I'm going to 
have my picture taken!’ can ultimately spell 
success or failure for any photographer. And 
the reasons why some photographers succeed 
where others fail for the same apparent 
reason are a subject of endless debate among 
professionals. What is the answer to success- 


next 


ful portraiture? Is there a secret formula for 
success or not? And if there is an answer to 
this photographic puzzle, who has it? 

One man who seems to have the answer 
is portrait artist Wallace Seawell, known 
alike on the West and East Coasts as a most 
successful young photographer of celebrity 
personalities. To his studio door come such 
famous people as Artur Rubinstein, Rupert 
Hughes, Mrs. Louis B. Mayer, Princess Fatima 
of Iran, Cobina Wright, Louella Parsons, 
Marie Wilson, Celeste Holm, and others. 

One realizes instantly that there must 
be a_ reason these world-renowned 
personalities, who can choose their photo- 
graphers from all over America and Europe, 
expressly wait for the slight, boyish-looking 
Wallace Seawell, whose manner is a mixture 


of disarming frankness and southern charm. 


why 























ARTUR RUBINSTEIN, Concert Pianist SEAWELL 


Wanting to get to the bottom of this right away if he had a special formula upon 
debate about the relative merits of profes- which he based his success. We _ rather 
sional portraiture, we asked Mr. Seawell expected him to go into some complicated 





SEAWELL 


balancing of lights, or perhaps name his pet 
camera, so we were completely surprised 


when he said this: 





COBINA WRIGHT 


“Any portrait photographer who attains 
any kind of success has to find the working 
formula for himself because the most 

















important factor about his work is that 
mysterious relationship between him and his 


subject. This no one can key to success but 


DOUGLAS RISEBOROUGH, Muralist 


through his own personality, and, unfor- 


tunately, this has nothing to do with 
perfection of his lens or technique.” 





the 











“You mean to say,’ we exclaimed, our and _ pulley-operated backgrounds, to say 
eyes rolling over Seawell’s camera room with nothing of the big Eastman 8x10 Studio 
its countless props, Mole-Richardson spots, camera, “‘you mean to say that all this 


RUDY GEINREICH, Modern Dancer 


SEAWELL 








equipment has nothing to do with turning out 
a good picture of Mary Smith?” 


“| didn't say that,‘’ Wallace Seawell 


patiently reminded. ‘‘Naturally, good equip 
ment is an incomparable asset, if you know 
how to use it, but personally, | feel that in 
portrait work too much emphasis is put on 
equipment and technique when the important 
thing is to sense your subject. How can you 
expect the finest camera and lights made to 


evaluate your subject when you yourself 


cannot? First you have to feel out your 


subject — know what he is and what he 


expects from you. Often what he expects 


is just what he doesn’t want. It is your under 
standing of this personality that the camera 
will see, and it is your interpretation of your 
that will sell him or not on 


subject your 


ability.” 

Seawell thinks that portraiture is some- 
what like psychiatry. Just as every patient 
cannot work with every psychiatrist, so every 
photographer may not be suited to every 
are people whom he_ has 


photograph 


subject. There 


refused to simply because he 
blend 
with his to the point of obtaining satisfactory 


results. 


knows their personalities will never 


A great portrait painter, Henrique 
Medina, once said that he must fall in love 
with every subject he paints. We realized 
that he meant this in the artist's conception 
of esthetic love for the ideal he is achieving, 
and we couldn't help thinking how similar his 
personality and Seawell’s were. Both seem 


able to sense the most delicate facets of a 


er ee 


MRS. LOUIS B. 
MAYER 


SEAWELL 
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FATIMA PAHLEVI, Princess of Iran 


personality and reflect these truthfully in a > impress their own rsonalities upon the 


portrait. It is almost as if they obliterate their anvas or the camera le 


own egoes so that their subjects feel freer (Turn to Page 43) 





TAKEN WITH a 14” Ektar on an 8x10 Eastman all 


metal view camera. Negative, on Super Panchro Press 


Type B film, tray-developed for four 
DK-50, 


Ilustrators Azo +2, with 


minutes, with 


constant agitation, in one-to-one. Print on 


some tissue dodging and 
some New Coccine on negative, developed one-and-a 
D-72, 
source wos a 750-watt 
high. A 500-watt 


Sun-Spot at 


half minutes in one-to-one. The main light 


Varibeam spot at left rear, 
front and a 500-watt 


table 


flood at left 


right front were above 


slightly 
level and the 
750-watt 
left of the 


lighting was completed with a 


diffused 


second 


Varibeam high and slightly to 


camera 


WHILE NOT too 


critic 


familiar with such instruments, your 


assumes these are Navy binoculars, in’ which 


case the background is very appropriate and well 


handled, producing a pleasing effect which does not 


detract from the principal subject in any manner 


However, not only are the glasses photographed 


from the wrong end but the use of a too short-focus 


lens has resulted in considerable distortion. Anyone 


handling or looking at binoculars would 


down with the 


normally lay 


them eye-pieces toward him and 


(unless it was desired to bring out some special feature 
which does not seem apparent here) if they had not 


been reversed the eye-pieces would not look so dis 


similar, both in size and shape 


The print shows two other very glaring examples 


of distortion. First is the great difference in size and 


shape of the two lens barrels. Notice how short and 


fat is the one on the left when compared with that 


on the right, which appears to be long and narrow. 


In fact the two barrels, due to the distortion and 


because the picture was taken from the wrong end, 
do not have the proper feeling of relationship or of 
being parts of the same _ instrument. The second 
distorted feature is the end of the case, which appears 
to be entirely tow small to hold the glasses, an effect 
increased by the small part of the case which is 
shown. 

While the texture of the leather covering is very 
well rendered, that is all we can say in favor of the 
lighting. One barrel is evenly lighted while the other 
has quite a highlight which again adds to the appar 
ent difference which we have 


between them about 


already complained. This is also true of the offsets 
in the barrels, one being nicely lighted and the other 
in deep shadow. As for the case it is almost a dark 
blob, practically meaningless, and distracting as well 

The print was made by contact and is clear and 
sharp so for as details are concerned. As the print 
quality is first-class in every respect, it was evidently 


made from a properly timed and processed negative 
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PHOTOGRAPHY FOR TELEVISION 


A Series of Articles 


BY JACK LEWIS 
II—Basic Requirements and Processing Procedure 
TELEVISION STATIONS use either live or film commer the producers who have been doing this work for 
cials. Live commercials are often used when a program years 
is being telecast from the studio. The majority of the It's beyond the reach of your studio to produce 
commercials, however, are on film. fully animated films, but you can produce partial 
There are many advantages in filmed commer animation which is often quite as effective. You can't 
cials. Their use prevents any “fluffs’’ from being tele take an order for a film that will call for lip-synchro 
cast, makes for smoother control room operation, and nized dialogue unless you have the necessary equip 
avoids embarrassing moments ‘or sponsors. ment, which runs into thousand: of dollars. But you 
And there have been some mighty bad moments can produce narration for your film with a simple 
for sponsors during the telecasting of live commercials. sound recorder, and thus satisfy your client 
There’s the one about the demonstrator who cut his You can also make your own titles, make use of 
face up showing a razor, the dog that went to the stop-motion photography, do all kinds of trick photo 
wrong bowl of dog food, the refrigerator door that graphy, and produce interesting effects for your films 
wouldn't open, etc., etc. Your studio is probably well equipped with many 
To avoid these anxious moments, most sponsors things that you will need for film production. You 
prefer to use filmed commercials. Here's where you will probably also need a movie camera and tripod 
step in. With the opening of new stations, and as film editor, titler, and some sort of processing tank 
many more advertisers get into television, there are You have lights, backgrounds, working space and 
opportunities to get new business for your studio office facilities. Let's see what you may actually need 
Don't let the term “television commercial’ scare We begin with the camera. Our recommendation would 
you. Don’t let it awe you. After all, as a professional be a Cine-Kodak Special, with the standard 1” lens 
photographer you've produced photographs that have Additional lenses should include a wide angle, a 2 
been used as sales mediums, or for advertising and a 4” lens. With these lenses you have a camera 
purposes. that’s quite versatile. Ask your stock house to show 
As you may have noted if you watch television, you the camera, or write Kodak for full details 
commercials are extremely short. The present stand We've always found the camera able to do most 
ards specify 10-, 20-, 30-, and 60-second commercials. anything, and by adding a synchronous motor, you 
On film, that gives you little to work with, considering can even use it for double-system sound 
that one minute of film is only 36’, and 6 of film If cost is no object, then you should investigate 
are all the film you can use in a 10-second commer the Maurer, or the Mitchell 16. These cameras are 
cial. equivalent in quality to most 35mm _ motion picture 
It's obvious then that a certain amount of planning cameras and, in the hands of an expert, offer mar 
and organization is necessary in order to produce an velous opportunities for making outstanding movies 
effective film commercial. In setting up for this work Your camera will also need a tripod. Here take 
you've got to realize that you can’t compete with a word of advice and buy only the best. We recom 
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mend the Professional Junior, equipped with gyro can take care of all the recording, thus saving you 
head. A good tripod will give you rock-steady pictures a lot of headaches. This procedure is widely followed 
as well as smooth pans, tilts, and trucking shots by many small studios which work with TV statior 
For a simple animation, trick titles, and  suct Getting back for a moment to the processing of 
you ll want to get a good titler. About the best we've film, labs charge for all their work on a footage ba 
een so far has been the new Bolex titler. It’s rather That they will charge so much for developing your 
expensive, but is capable of doing any interesting reversal film, so much for making a duplicate work 
effects, and will pay for itself print, and so much for printing your release nt 
You'll also need a film editor, of either the Craig The minimum charges per 100’ roll are about $5.0 
or Bell & Howell Filmotion type. Our advice is to buy You can see then that the more films yor 
a good one because film editing is exacting when you for your client or station, the more you can save 
work with TV films. A pair of sturdy double rewind lab costs, since you can run everything through or 
a good splicer a double filer synchronizer leader one order For example say you've got a 3( econa 
film ceme and a stop watch will complete your ed commercial You've hot 100° of film wh 
torial se processed by the manufacturer. You send _ it 
ends that you will need inc , p lab after you've cut out the bad takes, and 
for identifying each scene and take as . you don’t want, for edge numbering and a 
tank for processing short lengths of positive reversal work print 
an assortment of reels Your minimum cost for that is about $5 
Let's go into the question of film and laboratory youve edited your film, and made your relea 
procedures as applied to motion picture photography you've paid another $5.00, bringing your 
Most l6mm_ producers use 16mm _ reversal film Th $10.00 
either sent to the manufacturer for processing, if If you made five films at one time, and shot 
the cost is included in the price of the film, or to ¢ of stock, you'll probably have about 25( 
ndependent laboratory - there no proce print. At about four cents a foot that 
ncluded $10.00. After you've edited your five film 
Your film when processed should b i everything on one roll and you have 9 of 
arefully, all bad takes and scenes cut ot There again, your minimum cost runs to about 
back to the lab for a reversal work prir After your release ' > made you 
project your original film! A few projector atch at the head and ' ana you 
and your nvestment in time material and ffort are production 
ruined We don't advocc 11s method, but 
When you order your work print request the . to show yo. how you can cut your cost 
mark key numbers on your original and work p procedure is to splice Academy leader on 
Vhese key numbers will coincide on both prints so that it will be printed on the original 
will be your quide n cutting your original te ‘ that will add another $5.00 to your cost 
after you've edited the work print be able to deliver prints free from 
After the work print has been approved by In our next article we w take 
lent, and your negative cut to length, you order a production, and the preparation of a shooting 
release print if the picture is to be silent. If there 


to be sound on the~ picture the procedure a 


ga "’ Our Second Blue Ribbon 
ubject of sound, many tation * ontest 
By Charles Abel, A.RP.S., Hon.M 


Photog 


with ounaq ona eparate tape 


lient the cost of a composite film 


if you are to record the sound YOU 
a sound recorder, a sound-proofed room, a m 
and a narrator. Recording sound on tape ON JUNE c . > we closed the doc 
difficult. The tape can be edited, and either our second ve Ribbon” photograr 
ened or shortened to fit your picture a day or so later the judges proceeded to make 
The edited tape is also sent to the lab and they elections, the entries includina all received from Marct 
make a print containing a sound track. However 16 to June 15, inclusive. Their task was to pick the 
lab put the sound on the f three best prints as the “Blue Ribbon Photograph 
s you are capable of doing for August, September and November and, a wa 
editor who can do it for you the case in the first contest, the entries again broke 
ater article on editing, we take up al down into three chief classification portraits of child 


these questions. Here we are merely giving standard ren portraits of adults, and a group compris 


procedure We might say that to start, it’s best that n general commercial shots and pictorial 


you let the station take care of the sound. One of As before, there were so many meritorious entrie 


their announcers can do the narration, and the tatior that in addition to a Blue Ribbon photograph 
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each group, two others 
Mentions. Checks were forwarded 
the judging to the three “Blue 
$25.00 each, and to the six 
$10.00 each. All 


turned except the nine 


were selected for Honorable 


immediately after 
Ribbon 


Honorable 


winners 


Mention 


selec 


tions — entries were promptly re 


for for reproduction 
this 


remaining six 


retained 


and of those the three appearing in 
the 


have 


issue have 


also been returned, while 
the 


in which 


will go 


back after halftones been made for the 


The 


classifications of 


issues they are 


with 


to appear 
the 


months in 


and 
their 


names 
cities of the winners, 
photographs the 
published, 
AUGUST 


Blue 


and which they will be 
follow 
Portraits 
Ribbon 
Ohio 
Honorable 
W. Va. 
Honorable 
Mich. 
SEPTEMBER: Commercial and Pictorial 
Blue Ribbon H. Wilson 
Montgomery, W. Va 
Richard M. Stevens 
Harrison R. Harris 


of Children 


Photograph: Paul Mohr, Chillicothe 


Mention: Willis W. Cook, Huntington 


Mention: Bradley Studio, Manistique 


Photograph Glenn 


Honorable Mention Chicago 
Honorable Mention New York 
City. 
OCTOBER. Portraits 
Blue Ribbon 


Studio, Tooele, 


of Adults 
Photograph 
Utah 
V. Baltkans, Aylmer, P. Q 

Harold Fialkoff, Albany, N. Y 
the contest, 


McGreaqor Photo Arts 
Honorable Mention 
Honorable Mention 
As was the case it, 


the 


first there is no 


distinction between Honorable Mention 
not “third” 
that this 
others are held up until September and October imply 


any difference in rating. 


photo 
graphs. 


nor 


They are ‘second’ and awards 


does the fact some appear month while 


Wallace Seawell 


Continued from page 39 


The less able a photographer is to 
personality in its the more limited 
his likely to be. One 
requisite for this kind of observation is most assuredly 
a genuine interest in 


100% nor 


is his subject’s opinion of the picture always an accur 


conceive a 
complex aspects 


success as a portrait artist ts 
people 


success on 


No photographer can 


average every picture he takes 
ate indication of success or failure. However 
his 
his own personality has an 


the photo 


grapher who warms subject with the warmth of 


infinitely better chance of 
success than the photographer who attempts to dominate 
the sitting to the extent of inhibiting his client. 

Mr. Seawell likes people and originally went into 
portrait work after intensive years in commercial fashion 
work because he 


likes developing human character in 


the camera lens. To him there is no person 
something to offer in a simple black-and-white picture 


no person who hasn't 


who hasn't 


“ inner, if not outer beauty 


to challenge him. As for those 
“good and bad 


but 


apologetic customers 


with a profile he always photo 


graphs the bad one, lights it effectively 


It was truly a revelation to find a photographer 


the 


who actually likes photographing 
the This in 


older 
brief is 


woman or 


non-photogenic person probably 


the basic reason for Seawell’s success. Deficiencies 


subject 


no one 


begin with the photographer 
And 


not the according 


to Seawell there is 


that he 


to date with whom 


he is en rapport cannot picture effectively in 


at least several favorable 


this 


aspects, simply because he 


carries to his lens sympathetic understanding of 


his subject 
In watching of his 


observed 


some clients sit (but no visitors 
feel 


We 


as a rule!) 


and 
too, 


we that he made each one 


pecial not a 
that 


of the 


part of an afternoon's work 


noticed, older women who feared the merci 


less eye camera on aging skin were instantly 


liberated of 
Subjects 


self-consciousness solely by his attitude 


who are self-conscious, and Seawell says 


there are none in front of a camera who aren't, includ 


ing motion picture stars, are false 


to be 


quick to detect 
flattery and patronizing airs 


the 


Seawell seems 


completely on level with them, and his evident 


confidence in them helps them to find that confidence 
in themselves so necessary to an unposed looking 
picture 

But 
ill be 
insists On devoting an entire afternoon to every person 


The 


whether or not Mr. Seawell thinks h 


more difficult because of self-consciousnes he 


in actual shooting time only way to turn out 


picture of importance and quality is to build up its 


importance to the client previous to the sitting. Th 


air of excitement 


the 


prevails before and after, as well 


as during 
best 


sitting, thus stimulating the subject to 


advantage 


The longer Seawell works the more apt he 


typifie hi ub 
indifferent 


to catch 
but 
people, he 


that fleeting expression that 


ect so often evades the photographer 


Most says, have a natural tendency to 


become artificial 
put 


sheer 


in front of the lens 
fake 


fatique to 


just as a polit: 


cian might ona campaign smile It some 


times takes wear them out of th 


compulsion to pose. They may want desperately to 


have a natural 
best, but 


most attractive 


looking picture 
they 


that shows them at 


their cannot seem to help 


expressions as the 


guaraing 


their moods and 


lens begins to focus on them 


There was one other quality in Seawell rela 


tionship with his client that we thought to be partic 


larly effective. As he worked hi own qood pirit 


seemed to rise, and we surmised that along with the 


music he provided for mood and relaxation, his own 


spontaneous humor was the perfect method for 
his 


keeping 


subject animated. Many people have a 


to go dead before a 


tendency 


camera, possibly because they 


feel that they must hold still for a good picture, and 


in doing so become lifeless. Seawell counteracts this 


tendency by 
Then 


his easy conversation and ready wit 


too, he uses a great deal of light to eanble 


Profe 


he 


siona 


Photographer 
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The 


faster shooting and thus to capture more subtlety of 


expression. He always shoots from ten to fifty poses (de 


pending on the price of the sitting), not because he 


is uncertain of his results (on the contrary he frames 


for composition during shooting and rarely resorts to 


cropping), but he be 
different 


eves that each pose captures a 


expression and so a different personality 


In theatrical coverages Seawe especia 


cerned with making many persona 


because each separate persona 


ng point for a theatrical client 
a quick 


subject 


succession of shots 


serves 


and bring to the surface a qrea 


expressions 


Some of these expressions are discerned prior to 


the sitting when Seawell devotes half 


better 


an hour or hour 


interview to becoming acquainted with his 
client. He 
able 


talk 


considers it a necessary to be 


they 


advantage 
to photograph his 


subjects mentally while 


without awareness of a camera. During such an 


interview he is particularly observant of hands 


thinks 


Hand 


motions, he almost more than any other expres 


sion, characterize a person Hands, he say 


picked 
arranged to suit him. They should be allowed freedom 


instantly 


should not be up by the photographer and 


of motion until a pose is struck that will be charac 


teristic and at the same time interesting from the 


photographic standpoint 


In fact, all poses should be so subtly suqgested 


by the photographer that the client will think he 


thought of them himself. If they must be dictated to 


an extremely stiff subject, he should be instructed in 


such a 


added 


way so as to make the subject feel he ha 


something very individual that only he could 


express. At al 
should be 


costs, the individuality of the sitter 


starred and not subdued in conventional 


patterns for his uniqueness is what can give his 


portrait a startling realism 


And speaking of individuality, there has always 


been much contention as to whether a photographer 


should glorify his subject particularly women This 


again is a matter of the 


and his 


relationship between the 


photographer subject. Mr. Seawell has found 


out that very often when a woman stipulates that she 


s not the glamorous type and does not 


means just 


want 
This 
ment might be viewed by a psychologist as 


glamour 


Pictures, she the opposite announce 


a defense 


against how she fears the pictures will turn out. If 


Seawell divines that this is the case, he 


this subject 
doubles her 


turns out the 


most qlamorous pictures he can of 


with 


the result that she generally origina 


order In one instance, a_ well-known Los Angeles 


society matron reluctantly made an appointment 


didn't 


good picture of her 


with 


him to sit, complaining that she expect much 


as no photographer ever took a 


she wasn't photogenic. She was so pleased with her 
proofs, black-and-white as well as color 
to $1,700.00, an 


little 


that her single 


order amounted incident which cer 


tainly proves how a understanding of one sub 


ect can be extremely 


profitable 


Professional 
Photographer 


Here also was an_ outstanding 


black-and-white 


illustration of 
Seawell’s feeling 


The 


about photography 
society matron who was at her best 
the black-and-white 
that 
black-and-white 
the greatest 


versus color 


n color was also delighted with 


pictures. Color, Seawell says, is a medium will 


stand alone and sell itself, whereas 


s a medium that requires imagination 


and skill on the part of the photographer to replace 


the personality values that are lost when color is gone 


In order to supply the viewer's 


and 


eye with all the 


warmth, charm, color of a living personality in 


black-and-white, Seawell uses an extravagant wardrobe 


and interesting props. Naturally, glamour 


shadings 
but there are 


lighting and 


dramatic will help achieve artistic results 


some less colorful personalities who 


require the additional eye-stimulation of attractive 


clothes 


effective in the 
Under 
clothes harmonize with personality, props with 


to become exacting medium 


of black-and-white Seawell’s expert eye for 


fashion 


clothes, and mood with background. If the client does 


not have an adequate wardrobe, Seawell co-ordinates 


it himself, at no extra cost, with the help of outstand 
This 


service that makes a portrait by Seawell 


ing couturiers, jewelry designers, and milliners 


n itself is a 


a unique experience. 


Next in importance to clothes to make the most 


out of a sitting is corrective make-up. If a photo 


grapher does not himself know the art of make-up 


Seawell cdvises a course in the 
will be 


thinks, 


various types so that 


the values of cosmetics well understood. It 


is particularly important, he 
half 


shooting. 


to give the older 


woman at least a careful 
Often an 


this 


hour of corrective 


make-up kefore older mouth 


becomes thinner, and while feature is not notice 


able in real life, in black-and-white photography the 
camera frequently does not pick up the highlights that 
add the curves which prevent the mouth from straight 
hard 


In corrective 


enirg to a thin line 


make-up two points are important 


to equalize the features as much as naturalness per 


mits so that any one feature does not overpower the 


others, and secondly, to emphasize the mouth and 


eyes, as they are the two focal points of expression 


in the face. Emphasized make-up gives a more natural 


effective portrait than too much retouching, Seawell 


believes 
Of course 


make-up beyond the 


one has to be careful not to exaqgerate 


limits of qood taste and natural 


ness. Yet, on the other hand, once a photographer 


sure of what will look more attractive in the portrait 


this idea 


what is 


especially for women, he may have to sell 
Often 


is also flattering to the 


of make-up to an unconvinced client 


flattering to the camera’s eye 


observer's eye. Seawell has changed the course of 


more than one woman's life by showing her a more 


becoming hair style, a more flattering lip line, or a 


better eyebrow arch. Winged shapes to the eyebrow, if 
the normal expression permits, are more complimentary 
to both men 


add 


and women than straight brows, which 


severity to expression, or down drooping lines 





that add age. 
soften the 


Full contouring of the mouth tends to 
and definitely diminish a full 
But then this is a course of study and experimentation 


in itself! 


face face. 


Lighting is the photographer's chief make-up kit 


for it is lighting with which he must paint. With expert 


control of lights he moulds the face and figure into 


a three dimensional form. Although every photographer 
learns the basic principles of lighting, there are prob 


ably no two photographers who approach the same 


technical problem in exactly the same way. 


Seawell likes to start with the hair light 


The 


and density to 


using it 
as a control 
and the background 
the subject while the 


instead of the main light hair light 


outline 
light 


light give 
main 
keyed 


rule, he 


keys the picture as 


Seawell wants it 

As a floods boom 
light, main light, fill-in lights, and an open bowl light 
with spots to play up fabrics or define express details 
But lighting, according to Seawell, is not a 


uses five overhead 


technique 


One can readily explain. It is usually a combination of 


basic, technical knowledge with the know-how one 


establishes after years of experience. Just as a good 


cook no longer need measure the contents of a recipe 
and often adds an original touch, so a good photo 
grapher becomes so familiar with his medium of lights 
that he 


color), nor 


doesn't even need a light 


hard 


meter 
and 


(except for 


does he observe a fast rule for 


every sitting. 

Often, in 
the conventional 
How he 


he wants to 


finds it 
lighting to achieve an 
lights depends, he 
with his subject what 
used. He that 
it is advisable for every portrait photographer to study 
for if he 


fact, Seawell effective to break 


rules of artistic 


effect. uses says on what 


create and for 


the pictures are to be feels, however, 


art, knows how to draw a subject in third 


dimension he will more easily be able to photograph 


that subject with realistic depth. A knowledge of 


anatomy, facial contour and figure rhythms will un 


doubtedly create a picture of more likelike and artistic 
values. 


Lights are the photographer's paint brush. How he 


treats shadows and highlights will constitute, in the 


main, his style. In Seawell’s style one notices particu 


larly the use of sharp contrasts 
likes 


punch to his work. For 


and the biending of 


tonal qualities. He contrast to lend drama and 


this reason he is not always 


concerned with the texture of clothing, as, for instance 
in the Rubinstein portrait the 
defined so as 


hand, the 


black jacket against the 


dark ground is not to bring up the 


face more. On the other whiteness of the 


vest and collar are not sacrificed to play up the skin 


more, for this is a contrast that Seawell feels does 


not detract from the 
this 


the entire 


face, and yet, to many photo 
a debatable 


subject of 


graphers might offer point. Seawell 


dismisses lighting by saying it 


is entirely a matter of style and style is a matter of 


taste about which anyone can argue endlessly 


As for another 


better for 


controversial point, which kind of 


lens is portrait work, Seawell believes that 


this also is a matter of individual temperament. He 


prefers a very sharp lens to the soft focus lens 


like 


and incidentally, 


many 


portrait photographers in order to insure softness 


and beauty less cost on the re 


touching! His lens, a 14” Ektar, is capable of capturing 
fade 


with a 


the subtlest of expressions. Retouching will not 


these subtleties of expression when caught 


sharp lens, for these are the characteristics that often 


give a face its force. With 


print 


lens 


living more diffusion Sea 
tends 


fiqure 


well thinks the finished sometimes to go 


mushy, whereas a sharp carves the away 


from the background and casts the face into a more 


dynamic mold 
But even with the 


believes 
relationship of the 


mechanical details in full con 


trol, Seawell that success still depends mainly 


on the photographer to his client 


Certainly the lights and the camera are important 


certainly the quality of the chemicals, the printing 


paper, the 


underestimated 


printer, the laboratory facilities cannot be 


Each has its special place with its 


special capacity for perfection, but in the final analy 


sis, if is the chemistry of that is the 
head 


proven 


personalities 


chiefly important ingredient. And the chemist 


who must mix the whole to his own formula 


of success is the photographer alone 


In talking with Wallace Seawell and looking at 


his super-sized albums of 


to Old Master 


so often likened 


indeed was 


portraits 


paintings, we felt that here 


a photographer capable of changing those excited 


words, “I’m going to have my picture taken!’ to “You 


simply must have a portrait by Seawell! 


John Rawlings 


Continued from page 27 


when he is 


ubject 


working thirty to forty feet from the 


and the image on the 


obtained 


negative is no larger 


than he would have with a small camera of 


“The 


still 


said 


closer range, he prefers the large camera 


large film he ‘seems to have more bite and 


power than smaller sizes 


Another reason for this preference for large cam 


eras may be that John 


When he is 


Rawlings is a lens collector 


planning a_ photograph, he not only 


divides his attention between the model, the accessor 


ies, background and lighting, but he also mentally 


catalogues his lenses, in order to pick the one that 


will give just the effect he has in mind. Recently he 


was shooting 
The 
red 


entire 


nail 


and 


a photograph for a 
beautiful 


polish concern 


subject was a hand some glowing 


roses that this 
8x10 


in sharp 


matched the fingernail polish. In 


color composition 


The 


just one fingernail was 


focus rest of the transparency had a 


misty ethereal 


able 


quality that made the picture memor 


and far more esthetically appealing 


and 


than a 
realistic 


could 


representation of the same hand flowers 


have achieved 


A favorite lens for these effects is a Plasmat 


Another that Rawlings is fond of is an old 10°’ Hugo 
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FILM HOLDERS REPAIRED | EVENTUALLY — 
WE MAKE IT LOOK LIKE NEW—AND SAVE YOU MONEY Why Not NOW? 


: Slickest Thing You Ever Used 

Our highly efficient production methods enables us NICHOLS BABY POSER 
to offer this service at relatively low cost _ . Write Ror Free ‘Ciicalar 
oe 6 one 8x10... ssoctati j or Send Check $14.50 

4 a> Sarl ..« ; 325 Mill St. Bristol, Pa. 

ALSO OTHER SIZES REBUILDING EXTRA 








Repair and Rebuild studio equipment rigidity is required. 
For Sale: Holders - - - Bellows In addition to knowing just the right lens, Mr 


WRITE FOR PARTICULARS Rawlings knows his color film thoroughly He fre 


Hi fe) E FM A | quently manipulates exposure to insure a= certain 
2ffect. One day he was shooting a tpourri for ogue 

PROFESSIONAL CAMERA REPAIR SERVICE aan ‘nies ee ee 
534 BUSHWICK AVE., BROOKLYN 6, N. 


It was summer and sunset began about 8:00 P. M. He 
waited until that hour and made a color shot that was 


composed of warmly glowing tones of yellow and red 
Meyer that opens up to F/4. A 16” Artoplast with an 


The first I graph tha awli ide his 
F 4.5 opening is so old that it has no shutter. Mr he fir photograph t Rawlings made in h 


Rawlings stops this antique lens down with a special new studio proved his control over exposure. The subject 


hoe and he ted to feature the shoe but 
gadget of glass that has etched lines running toward was a shoe and he wanted to feature the hoe be 


nate the al fashion t th ye 
the center for about an inch, leaving the rest of the subordinate ve usual fashion extras that played so 


\ large c wrt in shoe hotographs at that time > 
lens clear. Still other Rawlings effects are the result of ) eee ae reese S 4, He 


used only one shoe th man hand justine 
his hobby because collecting and experimenting with 4 Y . pu i aeons and adjusting 


t he t sl! te r struct 2 uy 
lenses has given him a knowledge of optics far beyond Hon her foot. A muslin tent was constructed around 


the model to diffuse the daylight evenl vd el ate 
that possessed by most practising cameramen : eu ° aa se Li Le SiS fae ee 


n h s. Th le € ed tk gt hole rt 
There is one particular effect Rawlings has tried any shadow Wee a A at Ch ect Ne : he 


nt his ¢ | in f ne cal 
for a long time to get through experiment and that muslin ten Thi ook Prare the all, on a typica 


ith gre , t skies the ti the tent 
a soft and sharp image of the same subject, one day w ey eer . By th ms 5 


uilt t s reac t t t 
imposed on the other. It seems to him that Steichen was bui and he wa ady to shoo 


j M lir C . fil f time 
achieved this several times when he used the old © clock r. Rawlings gave the si x 


r | sre he 2sult as cise duplica 
Dupac film which was composed of two. separate normal exposure The t was a pre e duff 


f the mental image he had nceived 1 shadowless 
emulsions. For some reason, perhaps because they were ” seh een aa eeares : ae 


1 hite h | the shoe ir lar lief 
not absolutely in contact, one image was sharp and study in white with only the ms n br sad : 


the other slightly soft. This could have come from Alexander, Liberman, art director of Vogue, had com 


the missioned this photograph and again the pages of 


light bouncing around between two 


, this fashion magazine ere first with a new fashion 
All the lenses are used on several cameras. There's ™ ' ‘ 


an 8x10 Ansco Studio camera, and an Eastman in the in fashion photography 

same size. These are mounted on the type of stand Another valuable advantage that natural light 
usually found in portrait studios. Mr. Rawlings has possesses is the lack of glare and heat on the subject 
new studio tripods as well, but he likes the portrait While John Rawlings uses highly trained fashion 
type. They take up very little room and are extremely models for many of his photographs, he is also called 
sturdy. Outdoors, he uses a light, crank-up tripod, and upon to photograph theatrical and motion picture stars 
he has a heavier one for location work where absolute and society personalities. When a woman realizes that 


she can be cool and comfortable while being photo 





graphed and that no bright lights are glaring at her 


Wyman Gold Stamping Machine 


Gold stamp your portraits, albums, 
photomounts, eic 


she relaxes happily. The photographer finds his sitter 

more readily responsive to direction, and the photo 
. = graphs reveals the lack of tension on both sides of 

Stamp in Gold, Silver, or Colors 

the camera 

See your dealer, or write to 
WYMAN ENGRAVING COMPANY 
Washington St Boston aka in fashion photography took a strange twist. He had 


The road that Rawlings followed to pre-eminence 





always loved color and design. As a small boy in a 








COMPLETE FINISHING SERVICE makes trays, tank 

FOR PORTRAIT PHOTOGRAPHERS PROBUS ea a 
DEVELOPING, PROOFING, RETOUCHING C a 
PRINTING, ENLARGING, COLORING, COPIES 


OSBORNE LABORATORIES | se" ovo" 
MIAMI BLDG 505 ELM ST CINCINNATI, OHIO WOLFF & DOLAN wegen ae 


to v - Te) to apply yive yourse 


nd fast 
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Soiston 
PHOTO-CLOTH 


no paste—no waste—ready cut 
to convenient sizes 











midwestern town, he had admired the color and texture 
of the fabrics dry-goods When 
he came to New York he first worked for a wholesale 


in his father’s store. 
house, then became a window display designer. He 
was making quite a reputation when the candid camera 
craze With a Leica he photo 
graphed his friends and their activities. The late Conde’ 
Nast 


Vogue Studios 


caught up with him. 


saw his snapshots and offered him a job in 


The young man who had been earning 
a hundred and fifty dollars a week as a window dis 


play designer, was offered an opportunity to earn 


twenty-five dollars a week as a prop boy. The propo 
sition was certainly unusual, and the response was even 


more so. Rawlings accepted! The rest of the story 


follows the traditional pattern of success stories 


After an 
York, he 
Vogue 


apprenticeship in 
to London 


Vogue Studios, New 


went to open a studio there for 
His byline became famous long before he 
this country. He then 
Studios here. At 


under 


returned to spent several 
the end of the war, 
to the Conde Nast Pub 


lications, he decided to build his own studio. Rawlings 


year s 
with Vogue 


although still contract 


owes Vogue more than just his start. It was there that 


he met and married Babs Willaumez, then senior 


fashion editor of Vogue. Today, Mrs. Rawlings is a full 


partner in the Rawlings studio operation. She accessor 


izes Rawlings’ photographs, designs dresses for a 


leading New York wholesale house, and looks like 


one of John Rawlings’ covers for Vogue 





MAKE A PAINLESS PROFIT ON 
QUANTITY PRINTS 


Don't turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 


Post Card 5x7 
1M $24.00 $50.00 
5M 22.00M 40.00M 


Write for samples and complete price list so you're 
to quote on the first sample job that 


SPECIAL DISCOUNT FOR PHOTOGRAPHERS 
KIER PHOTO SERVICE 


Dept. PR., 1265 W. 2nd St., Cleveland 13, 


ready 


comes along 





NEW _ OUR 


COMMEMORATION 
PORTRAIT 


in Handbrush artist’s oils 
copy restoration work, on portrait paper; especially 
designed for 


Done over the finest of 


those who wish something better than 


the regular from 8x10 


to 40x50 


copy restoration. In all sizes 


Write us for particulars 


THE WALTER GAEHLER CO. 


104 South State St Syracuse 2, N. Y. 














BEST EVER SHUTTER 


Fully Synchronized 


Something new. A behind the lens 


shutter thot opens, closes or makes 


instantaneous Operated 


by cable release. Write for deta 


exposures 


giving name of your deaier 


NATIONAL CAMERA WORKS 


804 Pine St St. Louis, M 





MISCELLANEOUS 





ONE-SHOT Cu 

half price. J. R. Lew 
wood, Calif 

WANTED: USED Pakolarge 


$60.00. Skinne Photo Shx 


THE ART OF BROMOIL PRINTING 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have wherefore acquired the 
entire balance of the edition. If you want a copy, send me 50 
n currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bida. Cleveland 15, Ohio 12-tf 
FOR SALE 142" Voigtlander ¢ near, F/6.3 len 
4 cc ( 


cond 


AND TRANSFER, by M. M 





PHOTO MOUNTS 


EASELS AND BOOK FOLDERS 
AND METAL PHOTO FRAMES 


NU-WAY COMPANY Write for 


circular. 
Box 113 West Toledo Station 
1913 Sylvania Ave. (rear) & 4148 Monroe St. 
TOLEDO, OHIO 





for the finest training 
> 


and 
Direct Color Photography, Cam 


in Portrait, Commercial 


era Mechanics and Repair. Ex > 
pert 
niques 


\ 
{ 


instruction in tech 


< 
latest 


with modern equipment 


Ke 
Beginning and advanced courses d 
at reduced rates. Coeducational 

Dormitories 


Ask for Catalog P 


PROGRESSIVE 
SCHOOL OF PHOTOGRAPHY 


; i 
186 Sherman Ave., New Haven, Conn 
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CIRKUT CAMERAS 
THREE x * * STAR BOUGHT — SOLD — OVERHAULED 


SALES PROMOTION | | snce'sstco ste sist on sscoo per won 


GABRIEL ALLEN — 15 EXCHANGE PLACE 


for PHOTO STUDIOS! JERSEY CITY, N. J 


* BABY and CHILDREN’S PICTURES 


A large assortment of small toys that every 














SALON OIL PORTRAITS 


youngster wants at low prices. Wholesale Portraits of distinctive quality; life like color and texture - 
executed entirely in heavy brush work and giving a ful! oil 
appearance. Most effective results on your QL, L or tapestry 


*&* TEEN-AGERS and ADULTS Baces 
Use COMBS — costs are low and we will print DOROTHY CARVER STAFFORD 
studio name on envelopes. Also KEY CHAINS W. Notre Dome St Glens Falls, N 
. Write for prices and samples. 


price schedule to studios 





*&&k WEDDING and CANDIDS me Cee Ho 
We now manufacture the BLUE GARTER for the : : 
Brides. Give them to every bride and you get the 
Wedding Orders . . . Send $1.00 for two 
samples, full information and price list 


Lowest Prices On 


PHOTO MAILERS 


Send for New 1951 Price Lists Today! 


THE PIERCE COMPANY 


Nicollet Avenue, Minneapolis 9, Minnesota 











Verito in Studic 
( 


PRODUCTION —_ ero, shuts, $0.09 


hutter defective), $40.00 


from 4x5 to 2x2 a ut opr s 2 Voigtlander Heliar 


K U NG U F ? ae Voigtlander He ulate Ae ‘ 


Not if you have 
PAKO Parts 
Packages on 
: STUDIO CAME 
hand for Quick backs. 42 
Repairs City, Mich 
NAMES OF 
ting for 
Compony 


FOR SALE 


$130.00. Lyn 


PACKARD IDEAL SHUTTERS 


Increase your Sold by Jobbers and Dealers 
inn at EVERYWHERE 
Manufactured only by 
MINIATURES ene Nis 
Song all Michigan Photo Shutter Co. 


a Sesieaes 170 East Water St. - - - Kalamazoo 2, Mich. 

















WE PAY HIGHEST PRICES 


for 
USED, DISCARDED FILMS, ALL SIZES 
write for quotations or ship to 
THE J. LEVI PLASTOFILM, INC. 
COM PANY Wheaton, Illinois 


Manufacturers of Reclaimed Acetate Sheets, 
Pass Cases, Photo Loose Leaf Sheet Protectors 


Illustrated catalogs 
upon request 


16 West Mt. Eden Ave 








York 52, N. Y 
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Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 








Organization Dates City Headquarters For Information 


Hotel Write 








Photog. Assn. Aug. 26-29 Milwaukee Schroeder 


Harold E. Waltz, Exec. Mer 
of America 


Commodore Perry Arcade, 
Toledo, Ohio 





Maritime Prof. Sept. 3-4 Amherst, N. S. Fort 


Clint Wiezel, 82 King St., 
Photog. Assn. ‘i 


Cumberland St. John, N. B. 





Virginia Prof. Sept. Old Point 


Chamberlin Arthur J. Clarke, Sec 
Photog. Assn. 


Comfort 311 W. Grace St., Richmond 





Photog. Assn. of Sept. Worcester, Mass. 


Sheraton Anton Hanania, Sec 26 
New England 


Emerson St., Newton, Mass. 





Photog. Soc. Detroit Book 


Laverne Bovair, Reg. Chrm., 
of America Cadillac 


3809 Hazelwood Ave 
Detroit 6 





Texas Photog. Feb. 16-18, 1952 Houston Mrs 


Joy Litterest, Pres., 
Assn. 


2007 Polk Ave., Houston 





Southwestern J 21-2: Fort Worth G. J. Shrader, Sec., 117 W 
Photog. Assn. 6th St., Little Rock, Ark 





Prof. Photog. g 3, Des Moines 


Savery Roland Townsend, Sec., 805 
of lowa 


Locust St., Des Moines 











COPY NEGATIVES O< f f c prices. Retouched SCHOOL PHOTOGRAPHERS 
copies without airbrus . Sr 70 Post St work, fast service. Ernest 
Yonkers, N 7 


PORTRAIT STUDIO wanted. Advise in detail what you have PORTRAIT, COMMERCIAL photographer 
to offer. Room 618, Mansfield-leland Hotel, Mansfield, Ohio production 25% o 

your present Jarkroom equit 
FOR SALE: 8x10 Ansco Universal view, mahogany, 28 Packard B. M. ©. Mfg. Co., Box 
shutter and case, L.N $145.00 5x7 Ans‘o Universal view Z 
mahogany, $67.50; 4x5 Graphic view, 8%" Schneider Xenar CANDID WEDDING prom 
F/4.5, Compound shutter and case, L.N., $150.00 3x10 pi ¥, Now ready to help 
Korona commercial view camera new $65.00 Bx10 B&J velieve these ads are 
commercial view camera new 


Berlin F/7.7, black barrel, $215.0 


re ee : only name o h Highest 
9.50; 62 Goerz Dagor ] 


0 e impressively 
3x10 Eastman projection 


Qa vastly ncreased 


" 
7 
0 

printer F/4.5 lens complete $675.00 5x7 £ 


wood SP2 
enlarger, L.N., $65.00; 8x10 Verito F/4 Studio shutte " pid at RR CL 
$52.50; Pako Jr. printer, $44.50; 5x7 used film holders BE dh eee aormae er torecion 
$2.95; 5x7 Grover view camera, $54.50; 14” Voigtiande Write immediately fo : 
Heliar F/4.5, black barrel, $89.50 12 Kodak anastigmat d list of helpful ygestions 
F/4.5, Compound shutter $105.0 20” Krauss Tessar F/6.3 Burralo, Nu ¥ 

$57.50; 11x14 Turner-Reich convertible F/7.5, Betax shutte AVOID AGGRAVATION! Send 
L.N., $165.00. This o partial | our large, ever-changing finishing service. Ernest Spiege 
stock. Mid-West Photo Supply Co E. Adams St., Ch 
3, Wi 


Sewice ta the Profession 


High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration ; Mountings inspire the customer 
work from any photograph with guaranteed delivery. Fine < to larger orders. Give your work 
color work on portraits, exquisite Miniatures 7 > 

a \ the finishing touch it deserves 


yo 


ag 





For spotlight value you can't 
equal Chilcote products. Master 


Attractive Pencil and Pastel Sketches from your negatives NN by displaying it in ao Chilcote 
and photographs 3 album, folder, ease! or portrait 
Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of ao well established institution with modern i 4 Are you receiving our new publica 
equipment and an expertly trained staff of artists . ion, "MOUNTING SALES"? Vo 


frame. The best costs no more 


enjoy it Write for o copy today 


Write for Price List. 


BLUM’S PHOTO ARTS | [gabe OTE CO. 


gg tig aces aa i 2140 SUPERIOR AVE., CLEVELAND 14, OHIO 


Send for full information and latest catalog 
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MIDG-O! 


@ it dries Glossy as well as 
Matte prints on ferrotype 
tins* without scorching. 


Dries prints up to 11x14 


size and dries them flat 


Dries a full load of 50 
8x10 or 400 3x5 in one 
hour, with no steady at 
tendant necessary 
The cabinet is made of 20 
gauge steel and painted a 
light brown crackle finish 


@ Simple to operate. 


MIDG-O CO. 


A DRYER WITH A DRYING PRINCIPLE LONG RECON- 
IZED AS FAR SUPERIOR TO ANY OTHER, BECAUSE 


@ Two dryers in one 
Inexpensive to operate 
No furled edges No 
blisters. 

Same drying time on 
damp muggy days 
Takes only 14x24" of 
space 

*Does not include tins 


See Your Dealer or Write 


ONLY 


pus x tox $79.50" 


Detroit 9, Mich. 











OW COST FOLDERS 


$4.60 





SITUATION WANTED 


The insertion of an advertisement under ‘‘Situation Wanted 

carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his odver 
tisement for a position f only with a postcard. The pub 
lishers will appreciate being advised when employees fa 

to accord this courtesy to employers 











NATIONALLY KNOWN st 


nterested elf 


WANTED PHOTOGRAPHER with car; work on Army 
Augusta, Ga. Professional experience not essentia 
photographer Write Harry Dutchyshyn Post 

yrapher, Fort Monmouth, N. J 

WANTED: A-1] RETOUCHER, man or woman, who can 
rrections and an do good portrait printing f necessary 

Draft exempt. This 

qualify. Write C-41 care this journal 7-2 

PERMANENT POSITION for experienced finisher nN portrait 
hain plant. Excellent opportunities for advancement. Kendale 

Studio 07 Campau, Grand Rapids, Mich 

COMMERCIAL PHOTOGRAPHER desires steady pos 

tudio doing fine quality work. Steady. Best of 


a good paying position for one who can 


Also some photo-engraving experience. Write W-95 

ourna 

PORTRAIT PHOTOGRAPHER of quality work, experienced 

t che Seek change of position At present resident n 


Inada Write M-26 care this journal 


DESIRE to make a change and become associated with 
nother high quality portrait studio. All my past expe 
ha been bette grade portrait operating studio 
nanagement. Th ncludes many year n proce 


finishing. Write C-44 care this journal 





BROKEN FILM HOLDERS REPAIRED 
HOLDERS MADE LIKE NEW 
4x5 and 5x7 Holders ba.7 
8x10 Holders B2.2 


Send for price st 
National Film Holder Co., Inc. 


h ‘ ’ a A to T a 
MO WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS St. Mary's St San Antonio, Tex 


RECOGNIZED LEADERS FOR 76 YEARS 


Portrait Copies and Reproductions, Enlargements, and Murals beautifully finished 
in Color — Sepia — Black and White — by thoroughly experienced artists. 








Artistic Photo Mounts designed to your specifications — for you exclusively. 


Frames and Mouldings of every description. The best selection in the country to choose from. 
QUALITY AT A REASONABLE PRICE WRITE FOR CATALOGUE 


Sprague-Hathaway, Inc. 


58 Day Street Established 1874 


Wedding Albums Framing Supplies 


West Somerville, Mass. 


Mouldings Portraits 
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Professional Dealers Who Want 





AKRON, OH!IO—Metzger Photo Supply Co., 1991-3-5 South MILWAUKEE, WiS Eastman Kodak Stores, Inc., 745 North 
Main Street; 52 East Mill Street Milwaukee Street 
ALBANY 7, N. Y.—Caomera Exchange, | 16 State Street MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, Inc., 114 
AUSTIN 21, TEXAS—Capito!l Photo Supplies, 2428 Guadalupe South 5th Street. 
Street NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 
BALTIMORE 1, ML Eastman Kodok Stores, | 309 North Street 
Charles Street NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue Street 
BALTIMORE, MD—Maryland Photo Stock Co., 219 North Liberty NEW YORK 
Street Broadway 
BOSTON 10, MASS.—Eastman Kodak Stores 22 Franklin NEW YORK, N. Y.—Eastmon Kodak Stores, Inc., One West 39th 
Street Street, New York 18, N. Y¥ 
BROOKLYN, N. Y Joseph Smith, 735 Fulton Street NEW YORK CITY——George Murphy, Inc., 57 East 9th Street 
BUFFALO 3, N. Y F. Ado ° n 529 Main Street NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street 
CHICAGO 2, ILL Eastman Kodak Stores Co., 133 North Wa PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
bash Avenue nut Street 
CHICAGO, ILt Mid-West Phot Sas : Raa waive PITTSBURGH 22, PA.—Eastman Kodak Stores, In 606 Wood 
Street Street 
=< oo ly, Ww treet 
CHICAGO 6, ILL Norman-Willets Co., 316 West Washington PITTSBURGH 22, PA.—Liberty Photo Supply, 436 ood Stree 
Street. ST. LOUIS 1, MO.—W. Schiller & Co., Inc., 1109 Locust Street 
CINCINNATI, OH!|O—Eastman Kodak Stores, inc., 27 West 4th SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 
Street nue E 
DALLAS, TEXAS—fastman Kodak Stores, In 2 N. Akard SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street, Box 1716 Street 
DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 California SEATTLE, WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 
Street Avenue 
DETROIT, MICH.—Eastman Kodak Stores, Inc., 1055 Wayne SYRACUSE 2, N. Y¥.—Francis Hendricks Co., Inc., 339 South 
Street Warren Street 
INDIANAPOLIS, IND.—The H. Lieber Company, 24 West Wash TOLEDO, OH!O—George L. Kohne, Inc., 602 Summit Street 
ngton Street 
KANSAS CITY, MO.—Eastman Kodak Stores, inc., 1010 Walnut WASHINGTON 1, D. C.—Fuller & d’Albert, Inc., 815 Tenth 
Street Street, North West 
LOS ANGELES, CALIF.—Eastman Kodak Stores, inc., 643 South WICHITA, KANS.—Lawrence Photo Supply 
Hill Street Douglas 


MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 WASHINGTON 4, D. C 


Brenner Photo Co 
South Court Avenue 


Avenue, North West 


QUALITY RETOUCHING for the trade 
to serve you Enterprise Retoucher 


11, Ohio 


PORTRAIT PHOTC 
nt 


perr 


COLORIST - SEVERAL years experience 
pon request. J. F. Lancaster, 65 Charle 





RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and 
mail orders. Julia R 
4, 


EXPERT, CAREFUL retouching and etching. Qu 
75 5x7, $1.25. Helen Maris, P. O. Box 
prompt attention to Station, New York 2, N. Y 
Jackson Blvd., Chicago 

4-tf SPECIALIZING IN fine negative retouching n 
ETOUCHING SPE nest qu ¥, prompt service. Werk Entin, P. O. Box 854 
guaranteed. Mr 5 Orlando : Atlanta N. Y 
Ga 4-6 
RETOUCHING, ETCHING 


easonable 5 € 





Grond Centra Sta New 





e 


EVERYTHING PHOTOGRAPHIC 





The New Johnson Electric Send for free specimen copy of our 
SPEED RETOUCHER, Only $25.00 monthly magazine 
' SNAP SHOTS 
Cuts retouching costs produces 


smoother negatives faster. Produces containing bargain lists. 
results equal to retouchers that list 


for 10 times its cost 


GEO. INC. 
E. L. JOHNSON 


63 E. Main St Patchogue, N. Y 57 


East 9th Street New York 3, N. Y. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cer 1 per Count each word or number including name and address and 
word; Minimum charge $2.00 f box number is wanted, add five words. Terms such as 5x7 


ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per wor F/6.3, 5'2", $10.00, etc., each count as one word 
Minimum charge $3.00 DATE OF PUBLICATION: All advertisements received up to 
first of any month appear in the issue which goes into 


FOR ANSWERS IN OUR CARE. Add fiv 
mail the 5th of the following month 


f 4 


tional for box number and forward 
or offers to send photographs, same . nre not pe tted FOR MORE DETAILED INFORMATION concerning our Der 
n box number advertisements System, Confidential Service, etc., write for rate card 
CASH MUST ACCOMPANY ALL ORDERS MAKE ALL CHECKS PAYABLE, and address correspondence, to 
HOW TO FIGURE THE COST - C adver Charles Abel Incorporated, 519 Caxton Bldg Cleveland 15 


tisement cre set in capita 








EXPERIENCED RETOUCHER 
Averone 4x5. 5C h 7 Jativ fine CG c ove i. Immediate 
and opaq 
h St., North Syracuse ° OR f 9 > county seat town of 7,000 
ock and equipment; $15,00( 
Write Abijah Allyn, 





STUDIOS FOR SALE ROCA, ic 


PORTRAIT STUDIC 





MODERN EQUIPPED 


ortrait studio. Rea 


fine 


ment. Write B journal 


FOR SALE Ver 


t ning jefense 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
c@ postcard, and to return samples of work, etc promptly 
The publishers w appreciate being advised when employ 
eis fail to accord this courtesy to employees 











populat Write R-63 care 
—— PORTRAIT-TECHN 
STUDIO SOUTHWESTERN onsin ommur imme ste Osition excel le studio 
possession. Go'ng into Serv r 3 cre Te] . P merican P mington, De 
manufacturer 
over the very many 
hard working on entio 
and camera shor for the following 
Area, Northwest Area, Midwest, except 
Southeastern Area A 


F f omm on rates excit 
ree )-operation. W 2 care this journal 
ee 
LD AiR BRUSH MES. ul Catalog SALESMEN WANTED arry most complete mount 
wo TORNIA ave, cme established manufacturer Several territories 
273 w cA or deline sive complete background. Write 
Chicago 14, Ill 8 





become—working day and night to show my best 


YY / 
f:.\ My own Press Agent? ro»: roa who my robioc’dpiy coe bo 
Ww) 


“a " work to the public—selling more sittings 
The investment mall for a fetime case with 
exclusive features such as weatherstrir 
less Ilumination optional) tamperproof lock 


heavy extruded aluminum frame 


Write now fc 
further information 


6 
bck, L Ano sons 


2159 So. Kinnickinnic Ave. 


MILWAUKEE 7, WIS. 
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C0 LOM A The Quality Projection 
eee Paper by Kilborn 


Coloma, Kilborn’s fast bromide projection paper, is popular with 
photographers throughout the world for both commercial and 
portrait use. Coloma offers uniform quality and unusual gradation 
of tones from black to white. It is available in 4 contrasts and 12 
surfaces. Stock Coloma for repeat sales. Free samples and catalog 
upon request. 


hulborn 2911 First Avenue Eas! 


= PHOTO PAPER COMPANY & eet eae ee 


Pioneers in the manufacture of quality photo paper since 1895 











PHOTOGENIC VARIBEAM SPEEDSPOT LITE 


A newly developed spotlight in which the flashtube 
arrangement provides a brilliant light pattern with controls 
normally found only in Fresnel lens type incandescent 
spotlights. 


Various size lamps may be used to accurately project 
the modeling intensity in the desired proportion to pre- 
determine the flashlight intensity. 


Equipped with Air Cushioned Stand, Two Intensity 
Individual Power Supply Unit 50- 100 watt seconds, Photo- 
cell and shutter trip cord triggering. Also available with 
boom stand or any other desired combination. 





For further information on Photogenic Speed Lites see 
leading photographic suppliers or write to 





THE PHOTOGENIC MACHINE CO. 
YOUNGSTOWN 1, OHIO 
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THE INSERT THAT 
BEAUTIFULLY FRAMES 
YOUR PHOTOGRAPHS 

FOR A LIFETIME 


@ See the cut outs on the insert 
backing. Your photograph 
slides firmly into place. No 
paste. No glue. The picture 
cannot slip. 

QO Slip the reversible insert into 
the Acetate sleeve. 
Permanently bound. Beautifully 
framed. A fitting presentation 
to highlight the quality of your 
photograph. 


FEATURES 
© Completely Acetate covered 
reversible pages. 
e@ Edge binding firmly sealed 
and permanently sewed. Inserts 
can’t catch on one another. ; 
Binding can’t curl up. Provides “The BROADWAY ° 
permanent, sealed-in protec- A luxurious, inexpensively priced album 
tion for your photographs. featuring the new HOLSON insert de- Holson 
e Extra-wide hinge lets pages  sctibed above. Contour padded, Morocco 
lie flat. grain simulated leather cover. White moire Binders 
e Immaculately white. lining. Both cover and lining are com- 
@ Strong, metal corner protec- _ Pletely washable. Distinctive new cover de- \ yy 
tion. sign. Genuine vegetable Parchment flyleaf 
e@ The only insert 2 printed in gold. 
awarded the New ff 
York Institute of The new HOLSON insert illustrated above is also available in 
Photography seal of _ “The Waldorf” and in two musical albums, “The Minuet’ and 
approval. conv the “Queen Anne.” 


Write for complete HOLSON Catalogue. These albums and other 
fine HOLSON products are sold by the leading supply houses. 


Holson Binders, Inc. 762 Wythe Avenue, Brooklyn, N. Y. 
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make your 
darkroom 
more Efficient 





with this Kodak 
equipment 


ruggedly made and economical ir 


KODAK DARKROOM GRADUATES a 


pr 


They have molded index marks w 


large 


black, 


easily read figures. The) 


are available in 8-, 16-, and 32-our 


sizes. Prices 30c, 50c, and 


KODAK AUTO-FOCUS ENLARGER MODEL E produces prints faster 


. easier. Automatic focusing saves time and trouble. Takes nega- 


tives up to 5 x 7. Adjustable slides mask negative holder. Maximum 


enlargement is 4 diameters; minimum is 1/2 diameters. Has fine both 


7 Y2-inch Lumenized f 4.5 Kodak Enlarging Ektanon Lens. Lens board 
has built-in lamp for easy reading of diaphragm scale. Comes with 
enlarging easel, foot treadle, 500-watt lamp, registering negative 


holder, and diffusion disk holder. Price $625.00. 


KODAK ELECTRIC TIME 
CONTROL can be preset to 
turn off equipment at any pre 
determined time from | to 57 
seconds. Manually operated 
indicator provides for repeti- 
tive timing as well as for con- 
tinuous operation of enlarger 
for focusing. Capacity, 7 amps 
at 110 to 115 volts AC. Price 
$13.50 


KODAK DARKROOM 
APRON provides ample pro 
tection from darkroom liquids. 
Made of 
plastic 


waterproof 
Bottom drip cuff pro 
tects shoes and clothing from 
liquids running down apron 


vinyl 


Large convenient pocket 
Available in medium and large 
sizes. Prices, Medium $2.25, 


Large $3.00 


KODAK CHEMICAL SCALE is obta 


with the proper 


Graduated beam 
systems 
curate 


Tenite housing 


s marked for 


A 


Tenite pans. Pr 


KODAK UTILITY SAFELIGHT 
LAMP, MODEL C For indirect 
lighting. Suspension chains in 
cluded 
bracket is also obtainable per 


A wall mounting 


mitting the lamp to be turned 
to any angle for best illumi 
nation. Price, with one 10° x 
12” filter (Wratten Series OA 
unless otherwise specified), 


$14.00 


Prices include Federal Tax when opplicable, and are subject to change without notice 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


KODAK AUTOMATIC TRAY 
SIPHON 


an efficient p washer 


ynverts any tray into 


Stronal 


TRADE-MARK 





inable 
weights for use with 
avoirdupois and metr systems, 
both 
Veights provided permit ac- 
weighing up to 4 ynces 66 
grains avoirdupois or 130 grams metric. 


corrosion-resistant 




















HAVE 


MORE 


PRODUCTIVE 
DARKROOM 


TIME 


with KODAK 
CHEMICAL 
PREPARATIONS 


a 
sarmc everoses OF @ 





In making up formulas, switch over from 
painstaking weighing and measuring. Use 
the “just add water” method with Kodak 
Chemical Preparations. Save time. Save 
trouble. And just as important, you know 
that the solutions you make up in this 
way have only the exact ingredients... in 


exact proportions. 


KODAK DEKTOL DEVELOPER 


list of favorites. An improvement over 


tops the 


D-72 it has 20% greater print capacity, 





Kodak 
DEKTOL | 
DEVELOPER | 


keeps 50° better, has greater clarity, and 
maintains its development rate well. 
You'll also want the prepared Kodak 
Fixing and Stop Baths, Kodak Toners, In- 
tensifiers and Reducers, and the other 
Kodak Special Processing Aids. At your 


Kodak dealer's. 


Pac kage d 


in stzes to make 1 quart, 2, 1, 
5, 25 or 50 gallons. Also comes in cartons of 
packets tu make three 16-ounce batches a 


solution, 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 








